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Call us for all of your 
Building Materials

613-489-3735   North Gower
Monday - Friday: 7:30 am - 5:30 pm, Saturday: 7:30 am - 1:00 pm

Proudly serving you since 1936!

www.perkinslumber.ca

For all your fencing and 
decking needs!

Wide selection of building materials 
for all your construction projects.

Full line of pressure treated spruce, 
#1 pine, plywood, insulation, caulking, 

and builders’ hardware supplies.

Building outdoors?  
Choose Western 

red cedar, naturally!

north gower 613-489-3735

Perkins

www.perkinslumber.ca
Where quality is a Family Tradition

Get an EducatEd Estimate...it’s FrEE!
877-In-A-Tree
www.TimAllen.ca

Commercial Tree Care

Tree Pruning

Tree Surgery

Hazardous Tree
Assessment

613-345-2345
tim allen’s tree Service

Locally owned 
and operated Brockville’s ONLY ISa certified arborist

Prescott Mayor Brett Todd, along with members of council and others in the business community, joined to celebrate the 
25th anniversary of the Tim Horton’s Edward St. location with owners Shawn and Lisa Lockett and family in Prescott last 
month. BUSINESS NEWS PHOTO/MARTELLE

“Double-double” the celebrations! Fresh approach to  
relocation may result 

in residential surge
By Veronica Burchell

BROCKVILLE – A new resi-
dential attraction company is 
offering a unique approach 
to increasing the population 
numbers along the St. Law-
rence River and surrounding 
municipalities.

SLX, funded and incorpor-
ated only last year, wants to 
see those numbers grow in-
stead of stagnating or reced-
ing.  Since 1996, the munici-
palities along the St. Lawrence 
River have seen a residential 
growth of only 0.72 per cent. 
David Beatty, founding direc-
tor and financial backer, says 
his team brings an affordable 
and innovative solution to 

those municipalities.
Beatty is the CEO of Can-

arm, and was Brockville’s Cit-
izen of the Year in 2004. He is 
well known as a philanthrop-
ist and has had decades of 
involvement with the com-
munity.

“We need to seriously ad-
dress the need for Brockville 
and the surrounding area 
along the St. Lawrence to 
begin growing,” says Beatty. 
“SLX offers a way to move for-
ward with steady, sustainable 
growth that boosts the tax 
base, improves our quality of 
life and enhances the ability 
of businesses to expand and 
hire new employees.”

Surge continues on page 3
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 Loader/Excavator Buckets - Clam Buckets - 
Brush Cutters - Couplers - Crushers  -Extensions 
- Excavator Grapples - Rakes -Rippers - Shears - 
Thumbs - Grapples - Forks - Plows - Hydraulics  - 

Machine Shop -Repairs – and more

5087 County Road 1 Iroquois

(613) 652-4025 - Fax: (613) 652-1575
E-mail: info@dsmanufacturing.ca

First rubber-wheeled tractor in area 
still resides in Roebuck barn

Authorized dealer for Ideal Roofing Co. Ltd 
& Wakefield Bridge Steel Shingles!

Farm Insurance specIalIsts

SUPPLIESHW
HYDRAULICS • WELDING 

• FASTENERS • STEEL

TEL: 613.652.4055
FAX: 613.652.2981

4720 Carman Road
Iroquois, ON K0E 1K0

Selling all trailer parts to 
build or repair a trailer

Grades 
5 & 8 SAE, 
Metric, L9 

& fine 
thread bolts

Air liquide gases
Custom built 

hydraulic hoses

The Farm

By Veronica Burchell

ROEBUCK – She’s retired 
now but still impressive. No 
longer able to pull the plow 
or disc, she sits in all her 
bright green glory in a quiet 
shed on Melville (Mick) Mc-
Guire’s family farm.

McGuire’s Cockshutt 
Hart-Parr Model 18-28 is a 
legend around here. Bought 
in the spring of 1936 by 
Mick’s father Ernest Mc-
Guire, this beautifully solid 
tractor is still an attraction 
for local farm-machinery 
buffs.

“It was the first tractor 
to come into Edwardsburgh 
Township with rubber tires,” 
explains McGuire, now 92. 
“It took six hours to get her 
here from Smiths Falls. High 
speed was six miles an hour. 
Since then it’s plowed thou-
sands of acres.”

As a member of Antique 

Wheels in Motion, McGuire’s 
famous tractor has been dis-
played and admired at many 
local antique shows and 
farming events. Now in her 
retirement, she is accom-
panied by a sign explaining 
where she came from and 
her history of hard work.

The sign is written from 
the point of view of the trac-
tor and explains she was 
built in the U.S. and shipped 
to Smiths Falls, where Ernest 
bought her for $850. The six-
hour ride home is talked of, 
and all the threshing, dis-
cing and plowing she spent 
her lifetime accomplishing. 
There are also records of ap-
pearances in parades, shows 
and fairs.

At one point the trac-
tor was sold at auction to 
Bill Potter of Domville, who 
bought her for $200. The 
story continues with her 
eventually coming back to 

Mick, broken and unable to 
work. He patiently drained 
the fluids, flushed the lines, 
did a little restorative work 
and had her running again. 
At that point he bought her 
back and she has held pride 
of place in the driveshed 
ever since.

At one farm machinery 
show, a dealer told Mick she 
could be worth as much as 
$15,000, but he has no desire 
to sell. She may not run any-

more, but she’s not leaving 
home again.

Mick though, he intends 
to stay active and plans on 
driving in the International 
Plowing Match scheduled 
in Kemptville for 2022.  As a 
former director with the IPM 
Association, he helped set 
up the schedule which will 
be followed when the match 
takes place in Kemptville.

BEE KEEPING SUPPLY & LOCAL HONEY

tractor continues on page 5
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Tim Allen’s Tree Service: professionalism from the ground up
By Veronica Burchell

BROCKVILLE – 
Trees are a beautiful, 
valuable addition to 
our parks, forests and 
backyards. At least un-
til they start to suffer 
from disease or be-
come a safety concern. 
If your trees are in 
need of help, it’s time 
to call Tim Allen’s Tree 
Service.

Allen is a certified 
arborist and a mem-
ber of the Internation-
al Society of Arboreal 
Culture. He and his 
trusted staff are totally 
insured to tackle any 
tree problem, big or 
small. They can handle 
commercial tree care, 
tree pruning, surgery 
or removal. In his 23 
years of business he 
has built a solid repu-
tation for customer 
service and attention 
to detail. He keeps his 
education up-to-date 
and recertifies often, 
studying and testing as 

needed.
Like a tree himself, 

Allen grew from hum-
ble roots on his father’s 
apple farm near May-
nard. His interest in 
trees developed early 
as he watched his dad 
pay careful attention 
to the orchard.

“It was like a living 
science experiment,” 
he says. “My father 
worked until he was 
88, and he learned all 
he could about the 
soil and the science of 
trees. He knew there 
had to be ways to take 
care of them without 
chemicals, so he used 
vitamins and micro-
nutrients like boron 
and phosphorus, did 
leaf analysis and really 
studied how he could 
make them stronger 
and healthier.”

Tim didn’t go into 
the tree business right 
away, however. Af-
ter graduating from 
Queen’s University, he 
toyed with the idea of 
becoming a dentist un-

til the pull of his own 
business drew him 
back to the orchards 
and parks of Ontario.

“I started out with a 
1988 Cougar, a chain-
saw, a ladder and a 
snowmobile trailer,” 
he laughs. From there 
he has grown to hav-
ing 17 trucks on the 
road, with a fulltime, 
and year-round staff. 
The hard work of 23 
years has paid off in his 
company enjoying one 
of the province’s most 
sterling reputations in 
this business.

Even after having a 
two-month shut down 
due to COVID-19, Al-
len has bounced back 
and is busier than ever. 
The last week of August 
saw him on the road, 
assessing sick trees for 
the St. Lawrence Parks 
Commission near 
Cornwall. He spends a 
great deal of time tour-
ing, evaluating and in-
specting trees, looking 
for disease and unsafe 
conditions.

“Right now, I would 
advise people to pay 
attention to their ash 
trees,” he says. “There 
are a lot of unsafe situ-
ations right now due to 
the moist conditions 
we have had.” He ex-
plains that the roots of 
the ash die before the 
damage is seen above 
the ground – by the 
time you see your tree 
dying the root damage 
is already done, and in 
many cases they can 
fall over when some-
one climbs them to 
begin cutting them 
down. He cited a re-
cent case in Ottawa 
where two tree workers 
at another company 
were killed when the 
tree suddenly fell – he 
vows his staff will no 
longer climb troubled 
ash trees themselves 
and will use a crane 
or a boom to bring it 
down safely.

One reason he says 
that is because he con-
siders his staff to be 
“like family”. He cred-

its them with being 
“excellent at what they 
do – always concerned 
with the proper safety 
management” and 
says he is proud to 
work with them. Since 
the pandemic struck 
in March, he has 
gone out of his way to 
make sure his staff are 
safe both in the field 
and in the office. The 
company invested in 
an ultraviolet clean-
ing (UVC) system, 
which consists of in-
stalling specialized 
lighting which comes 
on through timers, 
sanitizing everything 
the light touches. He 
knows of only one 
other local business 
which is doing this.

But then, every-
thing about Tim Allen 
Tree Service says safe-
ty, concern and pro-
fessionalism. When he 
is asked to tell about 
his biggest success, 
it’s not about his own 
accomplishments, it’s 
about what they can 

do as a team. He says 
they took on a job for 
the Ministry of Natu-
ral Resources at Wasa-
ga Beach which took 
them almost two years 
to complete. Over that 
time, they took down 
38,000 dead and dis-
eased trees. He is all 
about the effort of the 
team and is proud that 
most of his employees 
have been with him 
for the long-term.

He is also proud to 
say he and that team 
will handle any job you 
need done. Whether 
it’s local or long dis-
tance, big or small, Tim 
Allen and his crew will 
meet with you, give a 
fair estimate and do 
the work in a friendly, 
professional manner. 
He learned back in the 
orchard that all trees 
– and all situations – 
are important. Like a 
strong and stately oak, 
Tim Allen is there for 
you in any weather, all 
year through, waiting 
to be of service.

Surgecontinues from page 1

Instead of the trad-
itional tourism-style 
marketing approach 
used by many localities, 
SLX, which stands for 
St. Lawrence Exchange, 
uses modern promo-
tional efforts and cut-
ting-edge sales track-
ing, says Brett Todd, 
Vice President of Mar-
keting and Sales. Rath-
er than just advertising 
to a broad marketplace, 
SLX identifies potential 
new residents through 
surveys and studies, 
then directly courts 
them, courtesy of a 
personalized approach 
and a “concierge-style” 
welcome.

Using that approach, 

potential residents will 
be invited to the re-
gion to see first-hand 
what it has to offer and 
how easily they could 
build a life here. Last 
November, the first few 
couples were hosted 
for those regional visits. 
If they decide to move 
here, the concierge, 
Todd, will help them 
acclimate and integrate 
into their new com-
munity.

Right now, the SLX 
team, which also in-
cludes Michael Adam-
cryck and James Wil-
son, are marketing 
their product with both 
Brockville City Coun-
cil and the councils of 

neighbouring munici-
palities.

“Our SLX team is 
very gratified with the 
warm response that 
our presentation and 
proposal received from 
Brockville city council-
lors and citizen-com-
mittee members,” says 
Beatty. The company 
appeared before the 
City of Brockville’s Eco-
nomic Development, 
Recreation and Tour-
ism Committee last 
November and were 
met with enthusiasm 
for their fresh take on 
residential attraction.

Beatty and team ex-
plained the pay-for-
performance strategy 

this business offers. 
This means that clients, 
like municipal coun-
cils, only pay them for 
actual new residents 
who do relocate within 
their boundaries. As 
a result, he says, cli-
ents who sign on with 
SLX will be taking ad-
vantage of a “results 
without risk” payment 
model that respects 
municipal coffers and 
the taxpayers who fund 
them. They also deliver 
very measurable results 
this way.

Beatty’s own en-
thusiasm and that of 
the partners is evident 
in the amount of work 
they have managed to 

accomplish in just over 
a year and during a 
pandemic. After incor-
porating in July of last 
year, they jumped into 
sales and marketing 
immediately and were 
ready to host visitors in 
November. Also still in 
2019, they surveyed the 
Ottawa market and had 
328 responses in under 
five days.

They have built a 
mailing list of over 1,000 
leads and attended the 
Ottawa Home Show 
in 2020. They are cur-
rently working with de-
velopers and realtors 
and giving presenta-
tions at local municipal 
councils.

“The surge in remote 
workers now working 
from home represents a 
tremendous opportun-
ity, especially for the St. 
Lawrence Region with 
its lower-cost homes, 
attractive lifestyle and 
many other amenities 
that are appealing to 
those who can now leave 
the big city,” says Beatty.

“This presents an op-
portunity to support 
the recovery strategies 
of the COVID-19 crisis,” 
he says. “We can address 
the surge of remote 
workers who now have 
the ability to escape the 
city and look for a better, 
more affordable life-
style in our region.”

613-925-4265      
Fax: 613-925-3472
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THE FUTURE OF DESIGN|BUILD TODAY.

www .chevronconstruction.com

4475 County Rd. 15
Brockville, ON K6V 5T2 613-926-0690

Chevron is a general contracting firm specializing 
in industrial, commercial and institutional construction.

CALENDAR

Now Specializing in small engine repair

EmErgEncy numbEr 613-220-9826
EmErgEnciEs only plEasE

Great advice for your projects with 
equipment that won’t let you down!

tihearing.com

613-499-7697Locally owned 
& operated

Brockville 18-333 California Ave.
Iroquois 43 Plaza Drive 613-652-2281

Accepting 

new  pAtients

Sophie Cushing B.S.Sc. 
BC-HIS Tinnitus Care Provider

13 Centre St., Spencerville,

 613-658-3123 
Email: info@purcellinsurance.ca

Home • Auto • CommerCiAl • FArm • FinAnCiAl ServiCeS

James Purcell
Insurance Broker ltd.

Sh
op

 
L
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• September 2020 - Virtual PROFIT (Program to Raise Ontario 
Food International Trade) Ready-to-Export Seminar

90-minute sessions with presentation and discussion will run twice a 
week for a total of four weeks: Sept 1, 3, 8, 10, 15, 17, 22, 24.  Refer-
ence materials will be provided throughout the courses, with a certifi-
cate of completion given to those who participate in all eight modules. 
Cost: Free 
Register at: invest.leedsgrenville.com

• September 23 - Teeny Tiny Summit - Big Ideas: A Celebration 
and Exploration of Small-Town Possibilities
Creatively Bringing Community Together 

Moving to a virtual format featuring a series of webinars that will shine 

a light on creative ideas and people in small communities that have 
made the most of the past few months. More info at: invest.leedsgren-
ville.com

• September 10 – Brockville Chamber of Commerce Annual Gen-
eral Meeting & 9-Hole Golf Game Time: 7:30 a.m. - 11:30 a.m.

Brockville Country Club-  $25.00 members / $30.00 non-members / 
$85 members - meeting plus golf / $90 non-members, meeting plus 
golf
Registration begins at 7:30 a.m. Breakfast at 8:00 a.m.  -a pre-packaged 
breakfast (of your choosing) will be delivered to you. Meeting will be 
called to order at 8:15 a.m. Pre-register at: brockvillechamber.com



McGuire and Betty, his 
wife of 67 years, still live 
on the 80-acre farm on 
County Road 21 that his 
grandfather bought in 
1897. Now a showcase of 
exquisite flower gardens, 
the couple keeps busy 
with outdoor projects. 
Mick gets around in a 
side-by-side four-wheeler 
and couldn’t be happier to 
still be on the home place.

“I’ve been to 60 plow-
ing matches,” he says, 

adding that just a while 
ago he stepped away from 
his position on the IPM 
Advisory Council, convin-
cing them it was time for 
“somebody younger”. But 
his goal is to be in attend-
ance when the big show 
comes to Kemptville in 
two years’ time.

The old Cockshutt trac-
tor may not be able to get 
around anymore, but as 
long as Mick can get to the 
barn to show her off, all is 

well. She sits is a stately 
fashion, clean and pris-
tine, dreaming of days 
gone by, when she was the 
ultimate necessity on the 
farm. Her past, like Mick 
McGuire’s, reflects the best 
of farming in rural Ontario 
– a lifetime of hard work, 
long hours and persever-
ance. The old Cockshutt 
tractor may not be able to 
go but as far as Mick Mc-
Guire’s concerned, he will 
be there with bells on.
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Thompson Timber Mart serves all your building needs
By Veronica Burchell

IROQUOIS – This 
lumber store in the vil-
lage of Iroquois has 
been the place to go for 
hardware and building 
supplies for more than 
150 years, and yet they 
still enjoy serving their 
customers.

Jamie Thompson is 
the fourth generation 
of his family to provide 
the answers to your 
building questions. He 
is in the store all day, 
every day, helps out in 
every department, and 
couldn’t be happier.

“We love what we 
do here – I have a 
dedicated and experi-
enced staff who enjoy 
helping the custom-
ers with any project,” 
says Thompson, whose 
great-grandfather S.A. 
Thompson founded the 
store. That shows in the 
cheerful greeting you 
are treated to when en-

tering, and in the fact 
that Timber Mart stayed 
open throughout the 
pandemic.”

“I can’t say enough 
about the people I work 
with – they were patient 
and caring even through 
all the extra work and 
worry which was a by-
product of COVID-19,” 
he says. “We were for-
tunate enough to be 
able to stay open, but 
we took, and are taking, 
every measure possible 
to safeguard people’s 
health and wellness.”

The coronavirus did 
produce extra work be-
cause of the additional 
cleaning, and having 
to provide curbside 
service for a while. But 
in a lucky break for 
Thompson in particu-
lar and building sup-
ply stores in general, it 
also resulted in a surge 
of activity by all the do-
it-yourselfers who were 
forced to stay home for 

several months. More 
people than ever before 
are trying their hand at 
deck building and reno-
vations.

In other places any-
one building a deck or 
similar structure has 
had to wait for orders of 
lumber to arrive when 
there would normally be 
plenty in stock. Thomp-
son was smart enough 
to have a large stock-
pile of pressure-treated 
lumber on hand, so wait 
time here has been min-
imal.

But even if you aren’t 
building something 
new, they can still help. 
In the field of home 
renovations, they are 
second to none and can 
supply you with plumb-
ing needs, paint, floor-
ing and more. In fact, 
they are an approved 
Floors First dealer and 
have dozens of colors 
and materials to choose 
from.

Due to the fact that 
Ontario is in Stage 
Three of reopening, 
Thompson’s has also 
been busy keeping up 
with contractors who 
are now back at work. 
Even if your plan is to 
not do the work your-
self, you can confident-
ly send your contractor 
here for whatever sup-
plies the job requires. In 
the store’s office there 
are as many as three 
phone lines ringing at 
the same time, which 
shows how trusted this 
outlet is – and not just 

with local residents and 
builders.

Apparently, it’s not 
just the folks around Iro-
quois who know about 
Timber Mart’s great 
reputation – contractors 
from as far away as Ot-
tawa call frequently to 
take advantage of Jamie 
and his staff’s expertise 
and knowledge.

“It’s kind of neat,” 
he says, “we are getting 
calls from Cornwall to 
Gananoque and every-
where in between.”

That’s no surprise. 
Timber Mart of Iroquois 

is generally accepted in 
this area as the expert 
on all things to do with 
building, painting, gar-
dening or renovating. 
Part of that is due to the 
amount of quality stock 
they carry and part of it 
is the attitude of James 
Thompson and his staff.

After a trip to Tim-
ber Mart you will come 
away feeling like a 
building expert yourself 
because of the time they 
take to cover all their 
clients’ needs. Great-
grandfather would be 
pleased.

Take your pick: Zach Deschamps is just one of the friendly staff at Thompson Timber Mart 
in Iroquois. Zack and the others are ready and able to help you find whatever you need to 
make any project a success.                                         BUSINESS NEWS PHOTO/BURCHELL

Farm memories: This antique Cockshutt tractor was the first with rubber 
tires in the area when it was purchased in 1936.
         BUSINESS NEWS PHOTO/BURCHELL
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Relationships.
While some may claim we need to include more “real-life” studies in student’s 

school curriculum, things like how a mortgage works and how to plan early in life 
for what comes along later on the journey…my money is on teaching our kids 
how relationships work. 

Sure, I get the importance of understanding interest rates and job resumes, 
but aren’t relationships basically the core of all of our other interactions we have 
in life? One could make the argument that from the obstetrician to the mortician 
and all points in-between, life is basically nothing more than a revolving door of 
relationships.  

So, if we can master the art of relationships, can we uncover the secrets to a 
successful existence? By its very nature, couldn’t knowing how to form healthy 
relationships help us excel in other facets of life?

Most of us probably got the basis of any formal relationship advice from our 
parents. My father’s instructions were to start relationships with a firm handshake 
while looking the person on the other end of that arm straight in the eye. Frankly, 
his words have served me well. 

Beyond that, the bulk of many of our formal education on relationships come 
from the morality of our community upbringing. Those of us who have any affili-
ation with organized religion can probably attest to having the age-old “do onto 
others as you would have them do unto you” as being front and centre during our 
Sunday-school teachings. 

And now, living in a society where the bulk of us religiously avoid church and 
when COVID has reduced the workplace to a stay-at-home environment that 
pretty much nullifies any value from my Dad’s handshake and eye contact advice, 
are we drifting even further away from the foundations of healthy relationship 
building?

So what we are left with, what our children are left with, is an education-by-
experience model. 

Our kids learn about how relationships work by watching how relationships 
work. Not in YouTube videos or Zoom meetings; in the real interactions they see 
in their homes. Children see how parents treat each other and, just as import-
antly, the people around them that they interact with. 

That is a great thing to remember next time you think about going off on the 
guy who cut you off at the light or the idiot who refuses to wear a mask in the mall. 

joe
www.joemartelle.com

Do as you do…not as you say

Simple things make me happy, I am, after all, a 
pretty simple man.

Our one hayfield has now been completely 
shorn of hay (thanks to Andrew and Nate), so 
now I have the opportunity to walk around our 
property and enjoy the views offered, 
mainly before the sun has made her 
ascent above the treeline.

I’m an early riser and am always 
looking for something to do while I 
wait for the rest of the world to crawl 
out of bed. Obviously, I can’t do any-
thing in the yard that would pre-
maturely hasten this process, as I’m sure I would 
earn the ire of mt neighbours, and even more 
scarily, of Kate.

So I go for my walk. Over the weekend, I 
grabbed my camera and tried to take a few pic-
tures of, well, really anything that caught my 
eye. Sometimes I get lucky and I’ll get one or two 
pretty good pictures – I’m very much a point and 

click kind of guy when it comes to photography. 
I don’t know how to use photoshop or any of the 
other clever photo aids that are available. So out 
of a couple of dozen blurry, out of focus pictures, I 
may get one that’s okay to look at. This past week-

end I managed this on three separate 
occasions.

Firstly, I got a really nice picture of 
our large cow barn. Built even before 
Kate’s grandparents owned the prop-
erty, it serves as a real monument to 
hard work and labour and has been 
standing for many, many years.

The second was a lovely image of our newly-
built fence with the early morning mist as a back-
drop – another testament to hard work (thanks 
Brent and daughter Erika).

Finally, on Friday morning Kate and I were 
having our morning coffee at the kitchen table, 
when she spotted two foxes playing in the newly-
cut field.

Our rural Roebuck home is many 
things, most of them great, but one thing 
it is certainly not is a hotbed of traffic or 
activity. We are quiet homebodies (some 
would argue hermits would 
be a better definition), and 
COVID-19 has only deep-
ened those roots. Though 
we love to entertain when 
we have the opportunity, 
truthfully it happens only 
rarely. 

Although our home and 
the large barn that sits be-
yond it were once home to an active dairy 
operation with many comings and goings, 
the barn and fields sit in serene silence 
now, a testament to the strong agricultur-
al roots in the area and days gone by.

We have become accustomed over the 
past few years to only ourselves, the oc-
casional family visitors, and the mailman 
being about the only traffic around. The 
last week, however, has been very differ-
ent.

It started with a Wednesday evening 
phone call from my sister. As she con-
tinues to build and grow her ‘funny farm’ 
(follow her adventures in her column – 
“My Generation”), her and her husband 
Andrew find themselves going through a 
great deal of hay at the Funny Farm Buffet. 

We had an overgrown hay field, no use 
for the hay, no means to cut it down or 
clean it up, and Andrew and his cousin 
Nate have access to equipment and the 
knowledge and skill to use it – so we eas-
ily agreed he would come and take it – a 
perfect arrangement for everyone (espe-
cially those cute little horses and Gilbert 
the goat).

On Thursday evening, Michael returned 

another phone call to a local fence-build-
er that had been recommended to us by 
family friends. After a very unfortunate 
accident two summers ago when a bon-

fire got out of control, the 
fence on our property line 
was left in crispy shambles 
and completely useless 
for the horses next door. 
A price and style were 
agreed upon, and the work 
was set to start promptly.

And so, it happened that 
for the past week, we’ve 

had an array of visitors stop by – during 
the day or in the evenings. Trucks, trac-
tors, a baler, and more equipment have 
come in and out half a dozen times. An-
drew and Nate cut the hay, and then we 
watched with interest over several days as 
the many steps were patiently taken to en-
sure the hay was dried and baled properly 
before hauling it away. We then watched 
as the gorgeous cedar-rail fence, with its 
rustic charm, was built before our eyes. By 
the end of the week, a tidy field and a styl-
ish fence stood where chaos and damage 
had previously ruled.

Our home is back to its default set-
ting now – quiet and traffic-free. But our 
week of visitors gave us the opportunity 
to appreciate the hard work and effort of 
others, as well as the beauty of the land we 
are lucky to call ours. We had two final vis-
itors to our fresh field this weekend, when 
two foxes were playing and chasing each 
other, carefree as could be in the morning 
sunshine.

Though I love my quiet life and the 
tranquility my home provides, I’m thank-
ful for life’s occasional unexpected vis-
itors.

Unexpected visitors

THAT  
BRITISH GUY

MIKE 
EVANS

Publisher’s  
Pen

Kate 
Martelle

The camera never lies

camera continues on page 7
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Grahame’s Bakery
The Family’s Choice

info@theliquorhutch.ca
www.theliquorhutch.ca 

Mobile 
bartending

Any size event!
613•802•8532

WE HAVE MOVED
10 Sunderland St. Ottawa

For all your metal needs

10 Sunderland St. Ottawa, On (Between Bentley and Jamie ave.)
Phone:613-226-1102 Fax: 613-226-6097

email: info@louconmetal.com  www.louconmetal.com

Call or email for quotes - Curb side pickup available

due to 
CoVId19: 
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In plaCe 
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Monday to Friday 7:00 aM to 5:00 PM

Nate Behar is wait-
ing to play football 
again.

Who he plays for and 
when he plays again in 
the Canadian Football 
League remain uncer-
tain at this point. Be-
har, who played wide 
receiver for the Ottawa 
Redblacks last season, 
is a free agent.

Away from football, 
however, Behar has 
been one of the most 
talked about and vis-
ible players in the CFL. 
‘To Pimp a Movement’, 
an essay that he wrote 
after the death of 
George Floyd in Min-
neapolis, MN garnered 
international atten-
tion. Behar, who has 
always been opinion-
ated on Twitter, has 
been interviewed by 
CBC, MacLean’s and 
other national media 
outlets. He has made 
school appearances 
via Zoom to talk about 
racism and to share his 
experiences in dealing 
with racism through-
out his life.

“When I wrote the 
essay, it was purely 
cathartic,” Behar said. 
“I just had to do some-
thing – something to 
put my thoughts down 

to clear my mind. I 
was not thinking about 
who would read it or 
how much attention it 
would get.”

Behar’s father is 
from Jamaica and grew 

up in south Florida. 
Behar’s mother is Jew-
ish and from Israel. No 
matter what part of 
the world he has been 
in, racism has always 
been something Behar 
has dealt with.

“I have been called 
the ‘N’ word in the 
States, and I have been 
called the ‘N’ word in 
Canada,” he said. “We 
like to think racism 
isn’t as bad in Canada, 
but it is there. You al-
ways have to live with 
it and deal with it.”

The first time Be-
har was called the ‘N’ 
word was during a 
minor football game. 
He was tackled by a 
group of players from 

the other team, and 
one of them used the 
racial slur at him. Be-
har was angered and 
upset, but he did not 
know who said it. He 
took his helmet off and 

was crying. His father 
knew something was 
wrong. When he found 
out what happened, 
he yelled at the referee 
and at the coach, and 
then he took his son 
home.

Perhaps the worst 
incident Behar had to 
deal with was while he 
was a student-athlete 
at Carleton. In 2016, 
Behar and several of 
his teammates went to 
the Queen’s University 
homecoming game, as 
it fell on Carleton’s bye 
week. Behar was with 
a couple of friends 
when they walked by 
a large gathering of 
people drinking in 
front of a large house.  

Some words were ex-
changed, and Behar 
said before he knew 
it, he was pinned to a 
car by a large group 
of people being called 
the ‘N’ word. He was 
sucker punched dur-
ing the incident.

About six hours 
later, he and the four 
teammates he was 
with had to walk by 
the house again. From 
across the street, he 
heard one of people in 
front of the house yell, 
“Hey, there’s that n--
--- again.” Behar was 
attacked and hit in the 
head with a stick. He 
was knocked out cold.

Those memories 
were among the ones 
that flooded back 
to Nate Behar when 
he saw the video of 
George Floyd.

“There is racism 
in Canada and in the 
U.S., but it’s not that 
one place is worse 
than the other,” Behar 
said. “The racism is 
just different. Canada 
does not have the same 
history as the United 
States does, but I think 
that the racism against 
Indigenous Canadians 
is similar to the racism 
problems in the U.S.”

While Behar has 
become somewhat of 
an accidental voice of 
anti-racism in Can-
ada, his focus is still on 
football.

“I don’t know 
where I am going 
to be playing next,” 
he said. “That’s up 
to my agent. Before 
the pandemic, there 
were some offers on 
the table. I have been 
working out hard, do-
ing two-a-days, run-
ning routes and get-
ting ready to play. But 
where I will be, I am 
just getting ready to 
play and leaving that 
part of it up to my 
agent.”

Before the pan-
demic, Behar was a 
big part of the Junior 
Ravens camp and the 
Carleton Ravens Elite 
Prospects Program. 
Many local players 
from the Rideau Red-
blacks youth foot-
ball program in the 
Prescott-Brockville-
Kemptville area were 
coached by Behar and 
some of his Redblacks 
and former Carleton 
Ravens teammates. 
Coaching young play-
ers is important to Be-
har, both to give back 

to the program but 
also to be a positive 
role model for young 
players.

Behar said it is sad 
that youth football 
and other sports are 
being cancelled this 
year, as sports brings 
kids from all back-
grounds together 
as teammates and 
friends.

“Sometimes you 
hear people say we 
strive for a world that 
is colour blind when it 
comes to racism, but I 
don’t agree with that,” 
Behar said. “I want 
kids to see all colours. 
I want them to see 
how they are differ-
ent from one another, 
and to embrace those 
differences. Foot-
ball and sports bring 
kids together and will 
turn kids from differ-
ent backgrounds into 
a team. One of the 
unfortunate things 
about COVID-19 is 
that the kids are los-
ing a full season. Not 
only to they lose a year 
of playing, but they 
are losing a year of 
learning, growing and 
forming friendships 
with people from dif-
ferent backgrounds.”

Nate Behar becomes an accidental voice of anti-racism

FROM THE OTHER 

SIDE
Jeffrey Morris

WALKER HOUSE

NEWS
Susan Vallom

COUNCIL

CORNER
Mayor Suzanne Dodge

THE NOT SO

NEW GUY
Tim Ruhnke

BLAKE’S

TAKES
Blake McKim

I quickly grabbed my 
camera, and although 
I wasn’t quick enough 
to catch them both (I’m 
old and not built for 
speed), I did get one of 

the luckiest shots I could 
have hoped for. Just as I 
pressed the button, Mr. 
Fox looked directly at 
me. Even more surpris-
ing was that despite be-

ing some 450 feet away, 
the picture was remark-
ably clear. More luck 
than judgement, but I’ll 
take that.

I wish I had many, 

many more photos of 
my family, especially my 
late sister and my chil-
dren when they were 
still crawling. Luckily, I 
do have some, but I am 

determined to try and 
capture more moments 
and more beauty, just 
to preserve the great 
memories of the beauti-
ful township I live in and 

the wonderful people I 
have in my life..

******
The Camera Never 
Lies – Elton John

camera continues from page 6
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HOWARD

AND SONS      Since 1963

Septic Tank 
Service

Prompt Professional Service
We’re No. 1 in the No. 1 & 2 Business!
Fully Licensed and Insured
We Guarantee Satisfaction!
49 MAIN WEST LYN       613-342-6105

Portable Toilet 
Rentals

ofessiona

YEAR ROUND
 PUMPING

jessica@irvingmiller.ca
personalbrokersonline.com

623 Cty Rd. 2 Village Square Mall, Cardinal
267 King St. W., Prescott 

Jessica Elliott
Sales Executive

613
802-3143

   

ALMONTE - The On-
tario government is in-
vesting $455,000 from 
the Ontario Together 
Fund in Dairy Distil-
lery to retool its oper-
ations and increase its 
capacity to manufacture 
hand sanitizer to help in 
the response to the fight 
against COVID-19.

The announcement 
was made recently by Vic 
Fedeli, Minister of Eco-
nomic Development, Job 
Creation and Trade. 

“As we continue on 
the path to economic 
recovery, projects like 
this will ensure that On-
tario is ready with solu-
tions when and where 
they are needed,” said 
Minister Fedeli. “Our 

government will con-
tinue to work with our 
world-class businesses. 
By working together, we 
will maintain our place 
as the economic engine 
and workshop of Canada, 
and ensure we emerge 
stronger than ever be-
fore.”  

Through its “buy one 
to give one” program, 
Dairy Distillery donat-
ed over 30,000 bottles 
of hand sanitizer to lo-
cal groups in need. With 
Ontario’s support, Dairy 
Distillery will scale up 
to more than triple pro-
duction of food-grade 
ethanol made from milk 
sugar, which would 
otherwise go to waste. 
This milk by-product and 

the company’s innova-
tive dairy fermentation 
technology will be used 
in making hand sanitizer. 
The company will also 
expand its facility and 
buy equipment to scale 
up production.

“We’re honoured that 
the Ontario government 
has chosen to fund our 
hand sanitizer scale-up 
project,” said Omid Mc-
Donald, founder and 
CEO of Dairy Distillery. 
“This funding will allow 

us to make 220,000 litres a 
year of sustainable alcohol 
for hand sanitizer. It will 
save two million litres of 
sugar from being wasted 
each year, helping the en-
vironment and Ontario 
dairy farmers. We’re aiming 

to have the additional cap-
acity online by year-end.”

Dairy Distillery is an 
Almonte-based start-up 
that produces spirits, in-
cluding vodka and cream 
liquors, made from milk 
by-product.

Ontario supports local distillery in the fight against COVID-19

James and Colleen 
Purcell of James Purcell 
Insurance in Spencer-
ville arrived at two area 
residential facilities last 
month bearing gifts.

The company part-
nered with Grenville Mu-
tual Insurance to bring 
dozens of gift bags to 
the staff at both Welling-

ton House and Mayfield 
Retirement Residence 
in Prescott. In a short 
speech, they told both 
sets of workers that this 
was a ‘thank you’ for all 
their hard work during 
the last five months.

“Sometimes your job is 
overlooked, but we know 
how important it is,” read 

the attached card. “Dur-
ing the last few months 
you have been called to 
go above and beyond and 
you have responded with 
dedication and excep-
tional care.”

“They always go above 
and beyond for every-
one,” said Colleen Purcell 
at the Mayfield presenta-

tion. “But they’ve shown 
extreme care in recent 
times and worked hard to 
keep everyone safe and 
healthy.”

The two care resi-
dences did not have 
any cases of COVID-19 
diagnosed in their resi-
dents or staff, citing the 
fact that everyone was 

diligent about their own 
healthcare and that of 
their clients. Each em-
ployee is reported to 
have adapted to the 
additional safety proto-
cols even when it meant 
extra hours of clean-
ing both at work and at 
home.

The gift bags were 

handed out to every 
staff member at both 
sites and James Purcell 
said he was glad to have 
the chance to honour 
the workers in this way. 
He hoped they enjoyed 
“a little treat in return 
for their hard work and 
excellent standard of 
care”.

Insurance companies pay off in kindness to workers

Staff at Mayfield Retirement Residence received a special gift recently from James Purcell Insurance and Grenville Mutual Insurance. Seen on the steps are James and Colleen Purcell 
amid various staff members. All staff here and at Wellington House were given gift cards in return for their exemplary service during the pandemic. BUSINESS NEWS PHOTO/BURCHELL
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By Veronica Burchell

BROCKVILLE – Prime 
Minister Justin Tru-
deau and Ontario Pre-
mier Doug Ford were in 
Brockville last month to 
announce a $70 million 
agreement between the 
federal and provincial 
governments and the 3M 
Canada plant on Califor-
nia Avenue.

Through the new deal, 
3M will produce as many 
as 50 million N95 masks 
a year for Canadian and 
North American distri-
bution, while creating 
up to 30 new jobs at the 
Brockville plant. Both 
levels of government are 
investing $23 million to 
support 3M’s capital in-
vestment of $70 million. 
It is expected that the 
expanded facility will 
produce enough respir-
ators to meet private 
sector, provincial and 
North American market 
demand throughout the 
pandemic and beyond. 
President of 3M Canada, 
Penny Wise, said “the 
COVID-19 pandemic has 

highlighted the import-
ance of increasing the 
availability of N95 res-
pirators in North Amer-
ica”. She thanked both 
the Canadian and On-
tario governments for 
their close collaboration 
on this project.

Steve Clark, MPP for 
Leeds-Grenville-Thou-
sand Islands and Rideau 
Lakes was also present, 
along with Anita An-
and, Canada’s Minister 
of Public Services and 
Procurement and Vic Fe-
deli, Ontario’s Minister 
of Economic Develop-
ment, Job Creation and 
Trade.

“In the face of a global 
pandemic I vowed as 
Premier that we would 
do everything we can to 
get the essential supplies 
we need to protect our 
heroic healthcare and 
front line workers,” said 
Ford, when speaking 
about the importance 
of securing a domes-
tic supply of personal 
protective equipment. 
“We were left with a ter-
rible, terrible situation 

and I made a promise 
that would not happen 
again.”

The new contract is 
an attempt to lock down 
domestic supplies of 
PPEs. The masks are a 
“critical piece of protec-
tion against COVID-19” 
the Premier said.

“Our healthcare work-
ers have been on the front 
lines of our country’s 
fight against COVID-19 
since the very begin-
ning,” said Prime Minis-
ter Trudeau. “While the 
virus remains a threat, 
we need to make sure 
these real-life heroes 
have the equipment they 
need. This agreement 
with 3M Canada high-
lights the government of 
Canada’s commitment 
to protecting those who 
are doing so much to 
keep fellow Canadians 
healthy and safe.”

The two governments 
reached a five-year 
agreement with 3M for 
the provision of 50 mil-
lion masks annually be-
ginning in early 2021. 
The 30 jobs expected to 

be created in Brockville 
will include mainten-
ance technicians, pro-
cess engineers, quality 
assurance professionals 
and supervisors.

“I knew 3M and our 
community could be 
part of the solution and 

I was determined to help 
make it happen,” said 
Clark, speaking of the 
Premier’s earlier promise 
that front line workers 
would never again have 
to worry about PPE sup-
plies. “Today is a dream 
come true from those 

early and ongoing con-
versations I had with the 
company, the Premier 
and Minister Fedeli. We 
are sending a message to 
healthcare workers and 
staff on the front lines 
everywhere that we have 
their backs.”

3M welcomes Trudeau and Ford for N95 contract announcement

MP Steve Clark was joined by Premier Doug Ford and Prime Minister Justin Trudeau in Brockville last month to an-
nounce an exciting new partnership with the 3M plant on California Avenue    TwiTTer PhoTo

Working with you to achieve your business and personal  
financial goals. Auditing, Accounting, Taxation and Advisory Services 

for: Businesses, Condominiums, Not-for-profit, and Charities.

Strength in numbers.

Prescott: 613-925-0145 • Brockville: 613-342-1555

durandandassociates.ca

PROFESSIONAL CORPORATION
Chartered Professional Accountants

Chartered Accountants

Personal. Professional. Trusted.
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By Conan de Vries 

At a meeting of 
council earlier this 
month, the town an-
nounced a major land 
sale in Prescott’s north 
end industrial park, 
made another sale an-
nounced at a previous 
meeting official, and 
approved an offer for 
the purchase of the 
Forwarder’s Museum 
building. 

Following a closed 
session of a meeting 
of council in July, it 
was announced that 
10 acres of land on 
Development Drive 
would be sold to Alan-
tra Leasing at a price 
of $250,000, and at a 
meeting two weeks 
ago, council passed the 
by-law to enter into the 
sales agreement. 

“It’s a great bit of 
good news,” said May-
or Brett Todd at the July 
meeting. “I think we’re 

all very excited to be 
able to announce this 
one, and hopefully we 
have some more good 
news coming forward 
in the not-too-distant 
future.”

Indeed, at a recent 
council meeting, again 
following a closed ses-
sion, it was announced 
that the town would 
enter into an agree-
ment with a Toronto-
based developer for 50-
55 acres of land on the 
north side of the town’s 
industrial park along 
Development Drive.

“This is an exciting 
development for us,” 
said the mayor. “It in-
volves bringing some 
jobs to our commun-
ity and another invest-
ment in our northside 
industrial park along 
the 401.” 

It was also revealed 
that an offer has been 
made by a developer 
to purchase the build-

ing at 201 Water Street, 
a heritage site that was 
once home to the For-
warder’s Museum. The 
building is in need of 
considerable repair 
at equally consider-
able expense, and after 
many years of spend-
ing taxpayer dollars on 
its upkeep, townhall 
was looking for a way 
to unburden town resi-
dents of the expense. 

“I think the fact that 
we have interest in the 
building now, and the 
interested party is ac-
knowledging that it is a 
heritage structure, has 
worked with heritage 
structures before and is 
intending to maintain 
and repair the build-
ing, I think is a good 
outcome for all con-
cerned,” said Coun-
cillor Lee McConnell, 
who is also chair of 
Prescott’s Heritage 
Committee. 

With the announce-

ment of the town’s 
intention to sell the 
building, a period for 
public comment was 
initiated, and anybody 
with any comments, 
concerns or interest in 
the property had until 
August 24 to submit 
feedback to the town. 

Selling the building, 
however, doesn’t mean 
Prescott is giving up on 
preserving its history. 
The mayor was quite 
emphatic that the ex-
tensive holdings of arti-
facts and documents 

that made up the For-
warder’s Museum col-
lection remains safe 
and the town would 
like to see the collec-
tion on display once 
again. 

“We’re not just look-
ing to jettison a build-
ing,” said Todd. “We’re 
looking to do the best 
job we can to ensure 
that collection is in a 
proper museum, maybe 
one that’s accessible and 
better open to the pub-
lic and better serves the 
needs of a museum.”

He also noted that 
there was never any 
discussion about re-
moving the building’s 
heritage designation 
and that the significant 
role the Forwarder’s 
Museum and the build-
ing itself has had over 
the decades in preserv-
ing the town’s heritage 
will not be discarded. 

“We are looking to 
continue to embrace 
and honour the his-
tory of that building as 
best we can,” said the 
mayor. 

Significant property developments percolating in Prescott

I don’t post a lot of 
stuff on Facebook, a 
picture here and there, 
a birthday or holiday 
greeting every now 
and then, and I like to 
share small business-
es’ posts.

If you don’t already 
know, I own a small 
business and am cur-
rently trying to get my 
feet off the ground and 
build some traction. As 
I’m sure it is for most 
of my fellow entre-
preneurs, Facebook is 
a very useful tool for 
growing and sharing 
my business. Popular 
Facebook campaigns 
often will feature con-
tests, giveaways, deals, 
etc. I have one of these 
currently going on in 
hopes of reaching 1000 
likes on my page and 
reaching more poten-
tial customers.

Everything was go-
ing great, until this 
comment landed in my 
notifications: “Begging 
for likes. Pathetic.”

Really? Was that ne-
cessary?

At first, I was hurt, 
but it transitioned 
quickly to anger. This 
person, someone I 
don’t know, someone 
living within an hour’s 
drive from me, took 
the time to deliberately 
degrade and patronize 
my small business, a 
business that is oper-
ating in his area.

Why? Seriously, 
why?

It’s people like this 

who are the reason 
small businesses strug-
gle. People who don’t 
care enough to support 
local. People who put 
small businesses down.

Supporting a small 
business doesn’t always 
come in the form of a 
purchase, it can come 
from a ‘like’ or ‘share’ 
on social media, a rec-
ommendation or re-
view posted to a page 
and simply by word of 
mouth - telling your 
friends and family that 
you enjoyed a product 
or service from a local 
small business. I am 
lucky in that I have an 
amazing support sys-
tem and live in a town-
ship where people all 
support each other and 
boost each other up. We 
have this beautiful com-
munity connection, and 
I am so blessed to be a 

part of it.
I feel bad for the indi-

vidual who posted that 
comment, really. It’s clear 
to me that he isn’t an 
active member in a com-
munity quite as amazing 
as mine. He doesn’t get to 
be a part of the support 
and love that we all share 
for each other’s dreams 
and he doesn’t get to wit-
ness those dreams be-
come a reality.

I will always sup-
port local; I will eat at 
the small restaurants, I 
will like and share the 
Facebook posts of lo-
cal entrepreneurs, I will 
tell my friends about 
the amazing service 
I received and about 
how much I loved the 
product. I will always 
support local, because 
I hope my commun-
ity will always support 
me.

We should all support our local businesses

My  
generation

Kirsha 
Hutchcroft

Excavating • Landscaping  
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1234 Washington Street | Somersville Heights
000-000-0000 | www.namewebsite.com

We’ve reopened our doors with safety in mind.
Please help us keep our shoppers and team members
safe by wearing a mask and following physical distancing
guidelines in the store. We appreciate the opportunity to
serve you, and thank you for your understanding and support!

Reopening Specials Now In Store

30% Off
Name Item Here
List details, terms and conditions BOGO

50% Off
Name Item Here
List details, terms and conditions

FREE Gift
With $00 Purchase
List details, terms and conditions

Offers good through 00.00.20 while supplies last.

Retail Store

We are all in  this together
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BERENDS 
AUTOMOTIVE

STAGECOACH AT BELMEADE ROAD
 4 KM NORTH OF HALLVILLE R.R. #4 Osgoode, ON K0A 2W0

MOTOR VEHICLE INSPECTION STATION 
• Custom Exhaust

• USED CAR SALES 
•COMPLETE AUTOMOTIVE REPAIRS

“If you’re satisfied, tell others; if you’re not, tell us.”

613-826-2304
JASON & ROBIN BERENDS

An ideal spot for trade shows or live entertainment.  
We can also design your space according to your needs 

whether it be a corporate set up or a personal party.  
PlAn your sPeciAl dAy With us.

Whether you are hosting a 
cocktail party, lunch 

meeting or planning your 
special day, our professional 
and experienced staff  is here 
to assist you in making every 

event a success!

Weddings
Business Meetings

Conventions
Conferences

Located across from
the Holiday Inn 

Express Brockville...
Lets Gather Together!

Check out our new 
corporate menu on 

www.amusebouchecaterers.com 
and our Wedding Package on 

www.brockvilleconventioncentre.com

7829 Kent Blvd.Brockville 

613-342-5888

7829 Kent Blvd. Brockville 613-342-5888

Brockville’s go-to venue for any type of event no matter 
the size-from 10 to 400 we can accommodate you

Weddings, Corporate events, 
Celebrations of life, training sessions, 

anniversary and birthday parties
Located across from the Holiday Inn Express Brockville...  

LEts GatHEr toGEtHEr!

customdecor.ca

3011 County Rd. 29 BRoCkville
613-342-8090 www.carpetone.com

www.customdecor.ca

Carpet • Laminate • VinyL • Hardwood
• CeramiC tiLe • area rugs 

• KitCHen/BatH reno’s and more

Riverfront 
Conference 
Facilities

613-659-2204
www.glenhouseresort.com     glenhse@1000islands.net

409 1000 Island Parkway, Lansdowne, ON

Groups of any size up to 200
Wide variety of meeting rooms & guest accommodations

Excellent value, service & location
Free wireless High Speed Internet

Onsite “Shipman’s” Island view dining room
Onsite Championship Golf “Smugglers Glen Golf Course

Oxford Station 
(613) 258-3445 • 888-342-7839

Suppliers of 
High Quality Crop Inputs

The Right People...
The Right Price...

The Right Place and Time

Eastern Ontario Distributors for  
Outback Field Guidance Systems

Harvex Agromart

Wireless Internet Access & Video Conferencing
abilities in a fully serviced relaxed setting

 
 

www.mcintoshcountryinn.com

RetReat ConfeRenCe 
& Meeting faCilities

“Where service is the 
Core of our Business”

1-(888)-229-2850
12495 County Rd. #2 East Morrisburg, Ontario

When it’s 
time to 
replace 

your garage 
doors, work 

with real 
experts!

GARAGA GARAGe dooRs, 
detAil-dRiven desiGn
When it’s time to replace your garage doors, 
work with real experts!

993 industrial Road, Prescott

613 925-4772

www.seawaydoors.com

GARAGA GARAGe dooRs, 
detAil-dRiven desiGn
When it’s time to replace your garage doors, 
work with real experts!

993 industrial Road, Prescott

613 925-4772

www.seawaydoors.com

GARAGA GARAGe dooRs, 
detAil-dRiven desiGn
When it’s time to replace your garage doors, 
work with real experts!

993 industrial Road, Prescott

613 925-4772

www.seawaydoors.com

993 Industrial Road, Prescott
613 925-4772 www.seawaydoors.com

GARAGA GARAGe dooRs, 
detAil-dRiven desiGn
When it’s time to replace your garage doors, 
work with real experts!

993 industrial Road, Prescott

613 925-4772

www.seawaydoors.com

Home Living

Conference CentreAutomotive Conference Centre

Garage doorsConference Centre
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Promotional Products

If you can imagine it,  
we can print it!

Production Manager: 
David Flinn

Fax: 613-925-3472
Email:  

dave@evansprinting.ca

Printing

By Veronica Burchell

BROCKVILLE – If there 
is an “I do” moment in 
your near future, then 
Vogue & Rogue Weddings 
can offer just what you 
have in mind. They can 
coordinate the perfect, 
personalized ceremony 
and reception whether 
your theme is city or 
country – or a little bit of 
both.

This aim of Eastern 
Ontario’s newest wed-
ding-planning company 
is to bring you the wed-
ding of your dreams. Gil-
lian Price takes all the 
guess work, leg work and 
anxiety out of planning 
the perfect day. She is a 
dynamic, in-the-know 
planner with a flair for 
creativity. She has done 
countless hours of back-

ground work so she can 
offer you the most in-
timate formal venue or a 
simple, heartfelt country 
wedding. Your choices 
are of the utmost im-
portance – after a meet-
ing with Gillian you will 
come away relaxed and 
confident about your 
special day.

“This was something 
we had been doing for a 
long time, and the time 
came to turn it into a 
‘real’ business,” says 
Price, a recent gradu-
ate of the Small Business 
Enterprise Centre. This 
group is located in Brock-
ville and offers a course 
on how to plan, research, 
market and create a busi-
ness. “My husband and I 
have been creating wed-
dings for the last 25 years 
and over the years we 

noted a change in the way 
people want to exchange 
their vows. People want 
an exceptional experi-
ence that must be cost ef-
fective and be about you 
and life you are building 
together.”

Vogue & Rogue Pop-
up Weddings can save 
today’s bride and groom 
many of the headaches 
which always seem to 
come along in wedding 
planning. They can help 
you say “I do” in seven 
simple steps, which in-
cludes finding the right 
venue for your personal-
ity.

Through countless 
hours of research and 
networking, Vogue & 
Rogue is able to offer a 
couple their choice of 
four wedding venues: 
the quaint and historic 

Blue Church near Pres-
cott; the Homewood 
Museum on Highway 2 
across from the beautiful 
St. Lawrence River for a 
step back in time; the lav-
ish luxury of Fulford Es-
tate in Brockville; and for 
true enchantment you 
can exchange your vows 
in Canada’s oldest rail-
way tunnel in the city of 
Brockville located at the 
harbour.

Price has a slate of 
times for each site when 
she can make it avail-
able for your wedding. As 
well, she can coordinate 
a reception at more than 
a dozen local restaurants 
or sites – she does the 
booking and all you and 
your guests do is show up 
ready to party.

All her packages come 
with “extras” like choco-

late-covered strawberries 
and champagne for toast-
ing before moving to the 
reception. She provides a 
photographer who gives 
the couple five pictures, 
and more can be ordered 
at an additional cost. As 
well, she will coordinate 
a wedding website which 
tells your story and of-
fers e-vite options. The 
website will also feature 
directions and details for 
guests.

As part of her pack-
age, Price offers a face-
to-face meeting to get 
the ball rolling down 
the aisle. At your meet-
ing she will explain the 
many perks afforded by 
choosing her company 
and she will explain 
everything you need to 
know about legalities, 
timing, officiants, etc.

“I do all the ‘non-
romantic’ work of the 
wedding, so it doesn’t 
take away from your 
special day,” says Price. 
“And let’s face it – to-
day’s bridge and groom 
are likely both work-
ing at fulltime jobs and 
don’t have the time 
anymore for all the tiny 
details which used to 
consume the days lead-
ing up to a wedding. 
They are looking for a 
perfect wedding, with 
all the romance, but de-
livered in a way which 
fits their busy lifestyles 
today.”

Price is actually quite 
statistically wise on 
what couples want to-
day and she believes 
this area offers all that 
and more.  

Vogue & Rogue Weddings will make your day as unique as you are

wedding continues on page 13
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“In these times of ‘des-
tination weddings’, there 
is no destination more 
beautiful than the Brock-
ville area, with the St. 
Lawrence River and the 
1000 Islands for a back-
drop,” she says. “Couples 
want sand, water and sun 
when it comes to destina-
tion weddings,” she says. 
“Well, we have all that. And 
we have things to do, great 
restaurants, wonderful 
bed and breakfasts to stay 
in and beautiful places 
to make your wedding as 
unique as possible.”

Price believes the local 
businesses here should 
band together to make 
that happen. She is work-
ing with several people to 
turn her idea into an actual 
campaign which could 
bring needed revenue to 
Brockville and surround-
ing areas.

Smart, capable, stylish 
and sincere – that is Gil-
lian Price’s brand and her 
personality. She is ready to 
make your day as unique 
as you are, whether you 
want something tradition-
al, something up to the 

minute in vogue or some-
thing a little more out there 
– a rogue idea all your own. 
If there are vows in your 
future call Price; her vow is 
to make that special day as 
memorable as possible.

Wedding Wizard: Gillian 
Price, owner of Vogue & 
Rogue Wedding Company, 
is a wedding planner with 
creativity and flair. She 
takes on the “unromantic” 
job of ironing out all the 
little details, making your 
wedding day stress-free and 
unique. 
BUSINESS NEWS PHOTO/BURCHELL

wedding continues from page 12

The Court will resume hearing criminal trials and preliminary inquiries in a limited num-
ber of courtrooms in courthouses that are part of Phase Two of the Ministry’s Plan.

All trials and preliminary inquiries involving accused persons who are in custody and who 
are out of custody will proceed as scheduled at these locations starting on September 14, 
2020.

All participants in a trial or preliminary inquiry, including the accused person(s), counsel 
and witness(es) will attend in person, unless a judge has directed otherwise.

While court operations are expanding at this location and many others, the number of 
courtrooms that are open, and the number of people who can attend inside the courtroom 
or courthouse, remain restricted in accordance with health and safety guidelines.

In light of the restrictions on courthouse and courtroom attendance, and 
in light of the ongoing 
public health guidelines 
and other restrictions, it 
is essential that all parties 
take reasonable steps to 
ensure matters scheduled 
for a trial or preliminary 
inquiry are ready to pro-
ceed.

For more information 
visit ontariocourts.ca

Leeds and Grenville

LeGaL Side Bar

222 Prescott St.
P.O. Box 1280
Kemptville, ON
K0G 1J0

The Law Office of

Connie Lamble

613-258-0038
Fax: 613-258-0039
connie@lamble.ca

www.lamble.ca

Real Estate
Wills & Estate

Corporate

Thomas M. Byrne
Barrister and Solicitor

General Practice
Corporate/Commercial

Family Law
Estates

Residential Real Estate
Commercial Real Estate

Wills & Powers of Attorney

tom@tmblaw.ca
613-258-1277

222 Prescott St. 
Kemptville

Content provided by Clinton H. Culic of Fitzpatrick & Culic.

Resumption of trials and preliminary inquiries 
in Brockville will resume September 14
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By Veronica Burchell

PRESCOTT – It may 
only be September, but 
true crafters know it’s 
never too soon to start 
working on Christmas 
crafts and gifts. Espe-
cially when shopping 
at A Craft Boutique - 
where owner Catherine 
Byrne has just received 
a beautiful assortment 
of Christmas fabric.

Byrne has been lo-
cated at 130 King Street 
west for 16 years and 
she never gets tired of 
helping people create 
lovely crafts by hand. 
Whether you are an ac-
complished crafter or a 
beginner, she has what 
it takes to help anyone 
learn to make gifts that 
come from the heart.

“I just love doing 
crafts and I love watch-
ing people come in with 
an idea and then seeing 
it take shape and be-
come a finished prod-
uct,” says Byrne, who is 
found in her store every 
day. She used to have a 
craft shop in the front 
porch of her home, 
but made the leap to 
storeowner and never 
looked back.

With one of the lar-
gest wool inventories 
between Montreal and 
Brockville, she can help 
you decide how much 
and what colours for 

your next afghan. This 
light and airy shop is 
the home of a special 
brand of wool import-
ed from Britain that is 
a delight to work with. 
Just want to make dish-
cloths? You can find 
dozens of different 
skeins of cotton yard 
to get the job done in 
style.

She also offers crafts 
for sale made by other 
talented people. Fabric 
purses, wooden clocks, 
baby linens and quilts 
adorn the walls and 
shelves of A Craft Bou-
tique. One supplier still 
practices the lost art of 
smocking and makes 
adorable dresses for 
little girls, bringing 
them all the way from 
London, Ontario to sell 
here.

Over the years, sev-
eral classes have been 
offered in knitting, 
crocheting and weav-
ing, but if you have a 
question - Byrne is the 
type of person who will 
always help you on an 
informal basis. Can’t 
understand the pat-
tern? Dropped stitches 
on the sweater you’re 
knitting? Just ask Cath-
erine and she can talk 
you through it. As a 
matter of fact, since 
Canadian yarn com-
panies have stopped 
offering pattern books, 

she made it a priority 
to find them for folks. 
Now she can find you 
one from anywhere in 
the world.

If sewing is more 
your style, she can help 
with that, too. She offers 
a varied and colourful 
assortment of threads, 
buttons, trims and no-
tions. And if you’ve torn 
a favorite garment or 
the legs are too long, 
just drop it off here and 
she will get the prob-
lem fixed or alterations 
done. She started out 16 
years ago with a part-
ner, Kathleen Chiasson, 
who looked after the 
sewing side of things, 
but since her partner’s 
retirement a few years 
ago, Byrne does it all 
every day with only her 
friend Marg Gogo as a 
helper.

And what was that 
about Christmas? Well 
if you love crafting for 
the people on your gift 
list, just stop by. With 
only 146 days left ‘til 
Christmas 2020, she is 
already well stocked 
with soft and cozy yarn, 
quilting panels for ban-
ners and stockings, and 
ready-made gifts to 
finish your list in style. 
When people open that 
package on December 
25, their faces will light 
up when they realize it’s 
from A Craft Boutique.

A Craft Boutique offers everything you need to get creative

Getting crafty: Catherine Byrne, left, is the proprietor of A Craft Boutique in Prescott, 
where you can let your imagination run wild. If you can picture it, she can help you make 
it a reality. She and her friend Marg Gogo are surrounded by only a few of the beautiful, 
handmade crafts which can be found here. BUSINESS NEWS PHOTO/BURCHELL

By Veronica Burchell

BROCKVILLE – Nick 
Vlacholias, President 
and CEO of Brockville 
General Hospital re-
ceived the keys to the 
new patient tower on 
Tuesday, August 11. The 
completion of the tower 
will add 22 beds to the 
Charles Street site for a 
total of 93.

“This is a major mile-
stone,” said Vlacholias 

Tuesday. “Thanks to the 
hard work by EllisDon 
(the lead contractor) 
and our BGH project 
team, we have reached 
substantial comple-
tion, which means the 
new tower is ready for 
occupancy.” Some con-
struction will continue 
to the end of Septem-
ber, when the five-story, 
1 7 5 , 0 0 0 - s q u a re - f o o t 
addition to the hospital 
will allow the transfer of 

services from BGH’s Gar-
den Street site to the sin-
gle campus on Charles 
Street.

“The next phase is to 
furnish the new tower 
with equipment and 
begin training out staff 
and physicians to ensure 
that we continue to de-
liver the safe, high-qual-
ity care that our com-
munity expects of us,” 
said the CEO.

Public access to the 

new tower is limited 
at this time as the staff 
prepares for the transfer 
of patients, which is ex-
pected to occur on Oc-
tober 24. Departments 
which will be moving 
into the addition include 
inpatient mental health 
and addictions care, 
complex continuing 
care, palliative care, re-
habilitation and restora-
tive care.

The Brockville and 

District Hospital Foun-
dation has committed 
more than $10 million 
to the project, while 
the United Counties of 
Leeds and Grenville have 
pledged $2.125 million 
over ten years. The City 
of Brockville has given 
more than $4.7 million.

The project budget 
was $179.6 million, and 
officials expect an over-
age of only one or two 
percent.

Construction of the 
addition began in the 
spring of 2018 and also 
involved 20,000 square-
feet of renovations. The 
project ensures that resi-
dents from across Leeds 
and Grenville will benefit 
from the addition of the 
new beds.

“Over the coming 
weeks we will share regu-
lar updates on the work 
taking place,” says Vla-
cholias.

BGH is one step closer to opening additional patient beds
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TD Graham + Associates  |  613-258-3885
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Let’s build your business together.
• Business loans up to $250,000
• Free, one-on-one business advice

Helping Businesses Succeed 

197 Water Street, Suite 405, Prescott, ON
613.925.4275    Toll Free 877.925.4275

GrenvilleCFDC.com

Call today and let’s get started!

TORONTO — The On-
tario government joined 
hundreds of municipal 
officials for a successful 
virtual 2020 Association of 
Municipalities of Ontario 
(AMO) conference last 
month. It demonstrated 
the critical partnership 
between the province 
and municipalities and 
the willingness to work 
towards a safe and strong 
economic recovery.

Premier Doug Ford, 
Minister of Municipal Af-
fairs and Housing Steve 
Clark and Ministers, As-
sociate Ministers and 
Parliamentary Assistants 
held virtual meetings 
with more than 480 mu-
nicipal delegations. They 
discussed topics ran-
ging from infrastructure, 
broadband and transit to 
health care and supports 

for vulnerable popula-
tions.

“As we have all come 
together as a prov-
ince in the fight against 
COVID-19, municipalities 
have faced unprecedent-
ed challenges and risen 
to every single one,” said 
Steve Clark, Minister of 
Municipal Affairs and 
Housing. “I want to thank 
our municipal partners for 
everything they’ve done 
to keep our commun-
ities safe throughout the 
pandemic. Their success 
is Ontario’s success, and 
we will continue working 
hand in hand with AMO 
and its members so every 
community can come 
back stronger than be-
fore.”

During the conference, 
Premier Ford announced 
that Ontario will main-

tain the structure of the 
Ontario Municipal Part-
nership Fund (OMPF) for 
2021. The OMPF is the 
province’s general assist-
ance grant to municipal-
ities.

In addition, the govern-
ment announced further 
support for public health 
units as they continue 
to respond to COVID-19 
across the province, by in-
vesting approximately $47 
million in one-time miti-
gation funding for both 
the 2020 and 2021 calen-
dar years. This funding will 
ensure that municipalities 
do not experience any 
impacts as a result of the 
change to the 70 per cent 
provincial and 30 per cent 
municipal cost-sharing for 
public health units that 
came into effect in January.

The Ontario govern-

ment is also providing 
$77 million in additional 
funding to support para-
medic services and dis-
patch centres and increas-
ing its funding to the Land 
Ambulance Service Grant 
by five per cent in 2020/21. 
This is in addition to a four 
per cent increase last year.  

Last month, Ontario an-
nounced municipal, tran-
sit and Social Services Re-
lief Fund allocations under 
a historic federal-prov-
incial Safe Restart Agree-
ment which provides On-
tario’s municipalities with 
up to $4 billion in phased 
emergency assistance. 
Municipalities will receive 
up to $1.6 billion as part of 
the first round of funding.

This includes $212 mil-
lion in new funding for the 
Social Services Relief Fund, 
which is provided to mu-

nicipal service managers 
and Indigenous housing 
partners to help protect 
vulnerable people from 
COVID-19. The funding 
will help service providers 
protect homeless shelter 
staff and residents, expand 
rent support programming 
and create longer-term 
housing solutions. This 
brings the government’s 
total Social Services Re-
lief Fund investment pro-
vided to service managers 
and Indigenous program 
administrators to $510 
million and builds on our 
COVID-19 Action Plan to 
Protect Vulnerable Ontar-
ians.

“Municipalities have 
been on the front line of 
the COVID-19 emergency 
since the beginning and 
have gone to remarkable 
lengths to keep com-

munities safe, maintain 
key services, and safe-
guard the economy,” said 
outgoing AMO President 
Jamie McGarvey. “With 
the support from the 
governments of Ontario 
and Canada, municipal 
governments will lead 
the economic recovery in 
every part of the province, 
in partnership with public 
and private enterprises, 
large and small.”

Throughout the 
COVID-19 pandemic, the 
government has taken 
decisive action to keep 
Ontarians safe and to sup-
port individuals, families 
and businesses. By con-
tinuing to work closely 
with municipalities, the 
province is charting a 
path to a strong recovery 
and getting Ontario back 
on track.

Ontario and municipalities aim for strong economic recovery

 South Nation Conserva-
tion (SNC) is reminding 
property owners from 
across its 4,441 square kilo-
metre watershed jurisdic-
tion in Eastern Ontario that 
now is the time to plan for 
your spring 2021 tree plant-
ing projects.

SNC is currently book-
ing site visits and accepting 
orders for locally sourced 
native trees and shrubs 
offered at reduced rates 
through a variety of plant-
ing programs administered 
by the Conservation Au-
thority. 

Residents interested in 
smaller planting projects 
can order a minimum of 
100 tree seedlings over the 
counter from SNC. A full list 
of species remains available 
and the price per seedling 
can be as low as $0.58 de-
pending on the species. 

Property owners with 
larger open planting areas 
of at least one acre can re-
ceive considerable cost sav-
ings by purchasing trees 
from SNC through the 50 
Million Tree Program, of-
fered in partnership by SNC 

and Forests Ontario. The 
program provides seed-
lings, planting, site prepar-
ation, and tending for $0.25 
per tree for conifers and 
$0.55 per tree for decidu-
ous. 

SNC also offers subsidies 
for one-acre tree plantings 
along farm fields and water-
courses to help reduce ero-
sion, protect water quality, 
and increase forest cover. 

“Spring is right around 
the corner, and free site 
visits need to be scheduled 
this fall to be eligible for tree 
planting subsidies,” says 
Cheyene Brunet, SNC For-
estry Technician. “It’s really 
important to start the pro-
cess now and book a free 
consultation today!” 

Since 1990, SNC has 
planted over 3.4 million 
trees across the local land-
scape thanks to municipal 
and community partner-
ships; and over 160,000 
trees were planted by SNC 
in 2020. The Conservation 
Authority has its eyes set on 
the 2021 planting season as 
it aims to break a new rec-
ord of planting over 200,000 

trees. Previously SNC’s rec-
ord for the most trees plant-
ed was in 1993; in which 
over 193,000 trees were 
planted by SNC that year. 

Things are off to a good 
start as over 115,000 trees 

have already been reserved 
for spring 2021! On average, 
since 1990, the Authority 
has planted 119,000 trees 
per year. 

“We can all benefit from 
planting trees; they provide 

many benefits and servi-
ces to society and the en-
vironment; and there are a 
variety of species suitable 
for every property,” added 
Brunet. 

For more information 

on ordering trees, plant-
ing programs, and sub-
sidies, please visit www.
nation.on.ca/land/forest-
ry-services/tree-planting-
services or call 1-877-984-
2948. 

SNC setting ambitious 200,000 tree goal for spring 2021



By Joe Martelle

CARDINAL - From the 
exterior, Garry Tracey’s 
GT Automotive looks 
similar to thousands of 
other traditional home-
town garages across the 
nation. Cinderblock walls 
separate a row of garage 
doors. To one side of the 
building is an office area 
where a constant flow of 
customers drop off keys 
and pickup vehicles in for 
repair. With the bay doors 
open to a warm August 
afternoon, passersby can 
see cars up on hoists and 
hear the expected sound 
of pneumatic tools and 
the occasional clanging 
and banging associated 
with the neighbourhood 
repair shop. 

Indeed, from the view 
on John Street, GT Auto-
motive is just another re-
pair shop. 

What one cannot see 
from the outside of the 
building is Garry Tracey’s 
passion. 

Today, amidst the 
numerous customers’ 
vehicles in for brake re-
pairs, tune-ups, oil chan-
ges or countless other 
forms of regular mainten-
ance or repairs that the 
team of three GT techni-
cians perform on a daily 
basis, if one looks deeper, 
one is apt to find a little 
more. 

Garry Tracey is a ho-
trodder.

Today, one bay in the 
shop houses Garry’s 1950 
bullet-nosed Studebaker. 
Its original driveline long 
gone, the Studebaker is 
in the process getting 8.1 
litre GM engine along 
with an updated auto-
matic transmission and 
differential. Before that 
there was a 1954 ford rat 
rod. Prior to that there 
were, not one, but two, 
1939 Plymouths (one with 
454 cubic-inch Chevrolet 
power plant and one with 

a hemi conversion).  A 
1925 Dodge Brother’s tow 
truck and a more mod-
ern PT Cruiser (also now 
housing a hemi engine) 
are also recent creations 
from the Cardinal shop.

“I started in Spencer-
ville in 1966. I worked 
at Connell’s BP,” Tracey 
replies when asked how 
long he has been twist-
ing wrenches for a living. 
“Fifty-four years I’ve been 
doing this.”

Always a fan of fast 
cars, it wasn’t until about 
20 years ago he started ex-
perimenting with build-
ing his own hot rods.

“I hadn’t done hot rods 
before that,” he says.  “I 
had cars that went fast…
but not really hot rods. I 
just wanted something 
different; I like to be a 
little bit different than 
everybody else,” he con-
cludes with a hearty 
laugh.

His initial foray into 
building rods was spurred 
by some work he was 
having done at a fellow 
mechanic’s shop.

“Gary Spero (SS Per-
formance) was putting a 
front (steering) clip from 
a Mustang II in the front 
end of a (v8) Cavalier for 
me. I went up on week-
ends and such to get it 
moving along a little bit…
and that was when I said; 
hell, I can do this.”

In the ensuing two 
decades, Tracey has cre-
ated about a dozen cus-
tom vehicles. For Garry, 
the challenge of building 
the cars often outweighs 
the thrill of owning and 
driving them. 

“I like building it,” 
he explains, before the 
laughter returns. “With 
the exception of my old 
tow truck, I get a riot out 
of driving that thing.”

In the true spirit of 
the hobby, Garry finds 
that motivation often 
comes not from the re-

sulting performance of 
the finished product, but 
more so in the challenge 
of stretching the limits 
of what is mechanically 
possible.

“When people tell me 
I can’t do it,” he states 
when asked what drives 
him. “Like, you can’t put 
a hemi into a PT Cruiser. 
Oh, you can’t? I think it 
would be neat. So that 
was like six months 
later (that he completed 
the hemi conversion). I 
brought it in in the fall 
and I made the car show 
at Rideau Carlton in the 
spring with it. So from 
November till May, in my 
spare time, we put the 
hemi in the PT Cruiser.”

It is the same passion 
for doing the unexpect-

ed that has made GT 
Automotive a household 
name within the restora-
tion and performance 
community, both near 
and far. Working on vin-
tage vehicles and muscle 
cars presently accounts 
for about 30 percent of 
the shop’s business. 

“There are always 
old-car guys here. We do 
exhaust from Cornwall, 
Brockville, Gananoque, 
Nepean…we used to (be-
fore COVID) do stuff from 
Ogdensburg and over in 
the states. We have kind 
of gotten to be known 
for custom exhaust. They 
call me from all over the 
place. I don’t’ advertise 
for it. They just call me 
and say…my buddy told 
me this is the place you 

got to go to get exhaust.”
All roads, it seems, can 

lead to GT Automotive. 
Sometimes even places 
past where the road 
ends.

“I worked on a 55 Ford 
Victoria for a guy in Aus-
tralia,” he explains. “Joe 
Shield had hooked me 
up with this guy. Joe is 
a Ford guy. You cut him 
and he bleeds blue. Joe 
called up and said I have 
a guy in Australia. He 
bought a Crown Victoria 
here…he wants me to 
go over it, make sure it is 
road worthy. He is going 
to fly in, pick it up and 
drive to California, load 
it on a ship and take it 
home. I’ve been all over 
it…it needs this, this 
and this. He’s going to 

call you tomorrow. So I 
did that (the needed re-
pair). He is in Australia, 
and I’m fixing his car. He 
called me from Australia 
with a credit card num-
ber. Joe picked up the car 
and the guy drove it to 
California and put it on 
a ship.”

And where exactly is 
the end of the road? 

Working hand-in-hand 
with his grandson Michael 
(who has also been bitten 
with the hot rod bug) and 
his wife Annette (who runs 
the office and tolerates 
them both), Garry Tracey 
figures there is plenty of 
gas left in the tank. 

“I’ll do this as long as 
I’m able,” he says with-
out missing a beat. “I like 
what I do.”
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Garry Tracey and his hemi-powered PT Cruiser. Locally known as the “GT Cruiser”, it is one of many custom creations to 
come out of GT Automotive of Cardinal.                 JOURNAL PHOTO/MARTELLE

All roads lead to John Street
Cardinal’s GT Automotive does more than meets the eye
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