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Where quality is a Family Tradition

By Conan de Vries

Someone listening to 
Outlaw Radio Live could 
be forgiven for thinking 
the nightly online show 

is broadcast from some 
fancy studio in New York 
City or some storied cor-
ner somewhere under 
the Hollywood sign, and 
not from a small town in 

rural Ontario. 
Likewise, most people 

who make the acquaint-
ance of Prescott’s Bran-
don Brown would have 
no idea that the amiable 

young man is also, in 
fact, DJ Immortal, the en-
thusiastic host of Outlaw 
Radio Live and more and 
more a favourite of fans 
of old school hip hop. 

Outlaw Radio Live is 
best described as two 
hours a night of loving 
tribute to the artists who 
pioneered the hip hop 
genre in the late 1980s, 
those who built upon 
those foundations in the 
1990s and the artists who 
continued to hold the 
music to the same stan-
dard into the early 2000s.

That’s when hip hop 
had a story to tell and a 
point to make, often a 
thoughtful and even in-
spiring point, one often 
overlooked by those who 
failed to see past the 
trappings of the gangster 
lifestyle that went along 
with the message. The 
difficult content of old 
school hip hop, though, 
was a means to an end, a 
noble end in many cases, 
and was not the flagrant 
vulgarity typical of a lot 
of contemporary hip hop 
according to DJ Immor-
tal. 

“I don’t like that,” says 
Brown. “I like the music 
with a story and a mean-
ing.”

Every evening, DJ Im-
mortal puts on a show in-
tended to not only cele-
brate but preserve that 
classic, old school hip 
hop culture and the art-
ists who masterminded 
its soundtrack. Every 
show includes not only 
a lengthy playlist of the 
music Brown has cher-
ished since first hear-
ing the legendary Tupac 
Shakur, but almost more 
importantly, interviews 
with the artists them-
selves. 

It is the interviews, 

more than anything, 
that have turned Brown’s 
hobby – initially an ama-
teurish podcast heard by 
a handful of people – into 
a smartly-produced show 
that regularly draws up 
to 15,000 listeners from 
around the world and 
which has gained for its 
host an enviable reputa-
tion in the hip hop com-
munity. 

Soon after Brown had 
launched his podcast, 
figuring he needed as 
much exposure as he 
could get, he created a 
social media profile for 
his new show and began 
following a few of the bet-
ter artists, among them 
the well-known rapper 
Deuce Deuce. Little did 
DJ Immortal know that 
Deuce Deuce had taken  
notice of his new follow-
er, and looking back on 
it, Brown still marvels at 
receiving the rapper’s re-
markable message. 

“When he hit me up, 
I thought it had to be a 
joke,” says Brown. 

Deuce Deuce was 
the first big-name 
guest to appear on Out-
law Radio Live, and the 
novice host was thrilled 
to get him, but Brown 
had never before con-
ducted an interview 
with anyone, let alone 
someone he so much 
admired, and found it 
difficult at first to fig-
ure out what questions 
to ask and how to ask 
them. 

“I started Googling 
how to do an inter-
view,” he remembers. 

Prescott entertainer earns fan worldwide

Prescott’s Brandon Brown, known to fans as DJ Immortal, is the host of a nightly online radio program called Outlaw Radio 
Live, which features only the finest of old school hip hop and interviews with the artists themselves. 

SuBmItteD PhOtO

DJ continues on page 3
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From the ministry 
oF Agriculture, Food 

And rurAl AFFAirs

The governments of 
Canada and Ontario are 
investing up to $2.5 mil-
lion to help the agri-food 
sector expand online, 
providing more oppor-
tunities for producers to 
grow their business and 
offer more food choices 
for families who are shop-
ping from home during 
the COVID-19 outbreak. 
The funding is being pro-
vided through the Can-
adian Agricultural Part-
nership (the Partnership).

The Agri-Food Open 
for E-Business initiative 
will help food produ-
cers, farmers markets, 
retailers, garden centres, 
greenhouses, nurseries, 
and agricultural associa-
tions develop online busi-
ness, providing consum-
ers with greater access to 
a wide variety of food and 
agriculture products.

This targeted applica-
tion intake features two 
funding streams:

1. Bring Your Busi-
ness Online. Eligible 

organizations and busi-
nesses can apply for a 
grant of up to $5,000 to 
establish an online e-
business and marketing 
presence. Funding under 
this stream will be quick 
and responsive for those 
needing immediate solu-
tions.

2. Develop Online 
Business Opportunities. 
Eligible organizations, 
businesses and collab-
orations can apply for 
cost-share funding of up 
to $75,000 to implement 
high-impact projects.

“Workers from across 
our food supply chain are 
providing essential ser-
vices to our country and 
we appreciate their hard 
work and dedication to 
keep our agriculture and 
agri-food system strong 
during this challenging 
time,” said the Honour-
able Marie-Claude Bi-
beau, federal Minister 
of Agriculture and Agri-
Food. “This investment 
will provide support as 
businesses quickly adapt 
to new and different ways 
of providing affordable 
and nutritious food to 

Canadians.”
“We’re helping agri-

food businesses adapt 
to the retail challenges 
of this unprecedented 
time,” said Ernie Harde-
man, Ontario Minister 
of Agriculture, Food and 
Rural Affairs. “COVID-19 
has changed the way we 
shop, and our invest-
ment today in e-business 
will go a long way to con-
necting the people who 
grow our food with the 
people who buy it, while 
allowing them to practice 
physical distancing.”

“During this extra-
ordinary period where it 
is essential to stay home 
and stop the spread, 
the adoption of digital 
technology is critical 
for Ontario’s small busi-
nesses to connect with 
consumers,” said Prab-
meet Sarkaria, Associ-
ate Minister of Small 
Business and Red Tape 
Reduction. “Our govern-
ment is proud to stand 
shoulder-to-shoulder 
with our vitally important 
agri-food businesses as 
they innovate, grow, and 
produce for Ontario.

The Ontario Ministry 
of Agriculture, Food and 
Rural Affairs (OMAFRA) 
will immediately accept 
applications and exped-
ite the approval process 
to help businesses and 
organizations develop, 
expand and enhance 
their current online pres-
ence.

Since June 2018, both 
the federal and provin-
cial governments have 
committed support to 
approximately 2,500 pro-
jects through the Partner-
ship to help eligible On-
tario farmers, processors, 
businesses and sector or-
ganizations innovate and 
grow.

Quick Facts
• Funding will be cost-

shared by the govern-
ments of Canada and 
Ontario.

• The Partnership is a 
five-year, $3-billion com-
mitment by Canada’s 
federal, provincial and 
territorial governments 
to support Canada’s agri-
food and agri-products 
sectors.

• The targeted appli-
cation intake is now ac-

cepting applications. Eli-
gible applications will be 
received and assessed on 
a continuous basis, while 
funding is available.

• More information 
about this targeted intake 
and the program guide-
lines can be found online 
at: http://www.omafra.
gov.on.ca/english/cap/
index.htm or by calling: 

1-877-424-1300.
• OMAFRA delivers 

cost-share funding for 
the Agri-Food Open for E-
Business Targeted Intake.

• The Ontario agri-
food sector supports 
more than 837,000 jobs in 
Ontario and contributes 
more than $47.5 billion 
each year to the prov-
ince’s economy.

Governments invest $2.5M into agri-food e-Business during COVID-19

Authorized dealer for Ideal Roofing Co. Ltd 
& Wakefield Bridge Steel Shingles!
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By conAn de Vries

For busy local farmers 
and contractors, it’s much 
more convenient to drive 
to Iroquois for that cru-
cial little part for their vital 
piece of machinery than 
it is to travel all over the 
country looking for it. 

HW Supplies in Iroquois 
was born out of a family 
machinery repair business 
that was always in need of 
one part or another. That 
meant a lot of trips into Ot-
tawa or elsewhere to find 
the right hose or fitting. 

“We realized we had to 
go all over to get parts,” 
says Henry van Dode-
waard, co-owner with his 
wife, Brenda, of HW Sup-
plies.

Eventually van Dode-
waard began stocking 
some common parts at the 
repair shop, and out of that 
emerged a new business 
that made it much more 
convenient for area farm-
ers and contractors to re-
pair the big machines that 
their businesses rely on. 

That was 25 years ago, 
and since then HW Sup-

plies has been furnishing 
its loyal customers with 
the parts and supplies they 
need to keep their ma-
chines up and running. The 
6,700 square foot facility at 
4720 Carman Road houses 
both a well-stocked parts 
store and a repair shop, 
which is kept busy working 
on hydraulic cylinders. 

In addition to its two 
owners, the business also 
has one other trusted em-
ployee to help make sure 
customers get what they 
need when they need it. 
The store features a large 

inventory of high-pressure 
hydraulic hoses, bolts and 
fittings and also carries oil 
and a variety of welding 
supplies. 

“We do a little bit of 
everything,” says Henry. 
“You have to these days.” 

One of the big parts 
of the business is mak-
ing custom high-pressure, 
hydraulic hoses, and HW 
Supplies can make up 
pretty well any kind, shape 
and size of hose a customer 
is likely to need, and it can 
be done on demand. 

HW Supplies serving community for 25 years

The Farm

HW  continues on page 5
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www .chevronconstruction.com

4475 County Rd. 15
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Chevron is a general contracting firm specializing 
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DJ continues from page 1

He needn’t have wor-
ried, as DJ Immortal found 
he had a knack for asking 
just the right questions in 
just the right way to pro-
duce a thoroughly fun and 
informative interview, and 
the friendly chat that he 
had with Deuce Deuce that 
evening offered the first 
glimpse of the great things 
to come. 

“It just blew up” says 
Brown. 

There would be more 
interviews, more thought-
ful questions and answers, 
conversations really, be-
tween a considerate host 
and artists who appreci-
ated the opportunity to 
talk to someone genuinely 
interested in what they do 
and what they have to say. 
Whether Brown is inter-
viewing an established rap-
per, a big star or an under-
ground artist, the goal is 
always the same – to call 
attention to those perform-
ers upholding the legacy of 
the golden age of hip hop.  

“I want to build up artists 
that stood for something,” 
says Brown. 

Providing a forum for de-
veloping artists and giving 
them an opportunity to find 
their audience is a big part 
of Outlaw Radio Live, and 
though Brown doesn’t make 
much money at his radio 
gig, playing even a small 
role in the discovery of a 
new artist, a new caretaker 
of the legacy of old school 
hip hop, is all the motiva-
tion he needs. 

“That’s enough payment 
for me,” he says. 

It’s not automatic, how-
ever, that anyone who 
sends Brown a song will 
get on the show. The art-
ist must have at least some 
body of work, some dem-
onstration of commitment 
to the craft and, of course, 
some talent. It’s also im-
portant to DJ Immortal that 
the music he plays on his 
show, whether by an under-
ground artist or not, reflects 
the style and sensibility of 
the old school sound that 
he favours. It doesn’t matter 
where the new artists come 
from either, and the show 
has featured underground 
acts from all over the world, 
but Brown wouldn’t mind 
making some discoveries 
right in his own backyard 
and welcomes submissions 
from anyone in this region 
who thinks his or her music 
fits the bill. 

Outlaw Radio Live 
doesn’t actually have all 
that many local listeners. DJ 
Immortal is probably bet-
ter known in Los Angeles 
than he is in Prescott. The 
show is carried live through 
Spreaker on 26 different 
platforms, including iHeart 
Radio and Spotify, and past 
shows are available on de-
mand through the  Outlaw 
Radio Live website. Most 
of the show’s listeners are 
in the United States, with 
many of the rest residing in 
Canada, but it still tickles 
Brown when he gets a com-
ment from a regular listener 

in Japan or Germany. 
When Brown first started 

his podcast, he was thrilled 
to see that about 50 people 
listened to it one night; 
since then, he has had some 
shows, usually those fea-
turing interviews with big 
names, that have drawn 
peak audiences in excess of 
50,000 listeners. 

One of those big names 
was Curtis Young, an ac-
complished artist in his 
own right and son of the 
legendary Dr. Dre. Never 
did Brown think, when he 
launched that first podcast 
a year ago, that he’d have 
someone of that stature on 
the show, but next month 
alone, in the lead-up to his 
one-year anniversary, DJ 
Immortal has interviews 
scheduled with eight Gram-
my-winning, multi-platin-
um artists, four of whom 
will appear on a special 
three-hour show Brown has 
planned to mark the mile-
stone. 

The show features be-
tween 20 and 25 interviews 
each month, and while 
Brown makes contact with 
many of his subjects over 
social media, sometimes 
he simply calls them up. 
Seldom, of course, does the 
artist actually pick up the 
phone. Brown either leaves 
a voice mail or winds up 
talking to a publicist, but 
DJ Immortal is finding that 
his reputation is beginning 
to precede him, even in 
Toronto, New York or Los 
Angeles, where he is often 

surprised to learn people 
are aware of his show. 

Even among important 
players in the business, it 
has become known that 
an interview with DJ Im-
mortal won’t be a hollow 
exercise in celebrity muck-
raking – tabloids would 
find slim pickings in  any 
of Brown’s interviews – but 
rather a sincere discussion 
of things that are important 
to the artist. Of course that 
doesn’t mean Brown always 
lands the interview or gets a 
warm reception.

“I’ve been shot down 
quite a few times, but I’ve 
also got quite a few stars,” 
he says.

Outlaw Radio Live has 
featured appearances by 
Gonzoe, a member of Kaus-
ion, which was once signed 
to Ice Cube’s label, and 
Bo Roc, a disciple of the 
legendary West Coast rap-
per Warren G., not to men-
tion talented underground 
artists such as Louisville’s 
Doughphresh Da Don. 
Everyone who agrees to 
appear on the show has DJ 
Immortal’s utmost respect 
and gratitude, but perhaps 
the biggest star Brown has 
interviewed was also the 
one that meant the most to 
him.  

Brown’s childhood was 
a little rough, to say the 
least, shuffled as he was 
between foster and group 
homes and bullied regu-
larly throughout his school 
days. There was even a time 
or two when he thought he 

might have had enough of 
what life had dished out so 
far. 

“Hip hop was a real voice 
for me. It helped me get 
through the day,” he says. 

And no voice was more 
important to Brown in 
those days than that of 
rap legend Tupac Shakur. 
Though Brown’s hero was 
murdered in 1996, DJ Im-
mortal had the chance to 
interview Shakur’s brother, 
Mopreme, a highly-re-
garded artist himself, and 
as in all of his interviews, 
respect guided Brown’s ap-
proach to this very special 
guest.

“He was probably ex-
pecting yet another inter-
view all about his brother,” 
says Brown. 

What Shakur got instead 
was something likely quite 
unexpected. Before the 
interview began, DJ Im-
mortal assured Shakur he 
had no desire to open old 
wounds or insult him by 
asking endless questions 
about his legendary sibling, 
but was rather more inter-
ested in Mopreme himself, 
in his career and in his mes-
sage. 

Mopreme was im-
pressed by the gesture and 
appreciated the show of re-
spect, but he also said that 
he had come to accept the 
fact that he was a spokes-
man for his brother and a 
caretaker of Tupac’s prodi-
gious legacy, and so he gra-
ciously insisted that they 
talk at least a little about his 

brother. 
“That was an emotional 

and very surreal experi-
ence,” says Brown. 

Respect is a big part of 
what drives Outlaw Radio 
Live, and it’s the foundation 
of DJ Immortal’s approach 
to the show. He holds the 
artists and producers he 
speaks to in genuinely high 
regard as not only talented 
artists but also as keepers of 
a valuable cultural legacy, 
and Brown is humbled by 
the privilege of talking to 
them. 

“I’m not giving these in-
dividuals my time; they’re 
giving me theirs,” he says. 

It’s that kind of humil-
ity and authenticity that 
has endeared DJ Immortal 
to the people who have ap-
peared on his show, and it’s 
what makes the experience 
rewarding not just for Brown 
but for those he interviews, 
some of whom are so grate-
ful to have had a conver-
sation with someone who 
really gets the point of what 
they’re trying to do that they 
feel the need to tell him. 

“What really fuels me are 
the artists who contact me 
afterwards,” says Brown. 

Outlaw Radio Live airs 
nightly and is sponsored by 
Royally Represented Promo-
tional Agency. A full sched-
ule of upcoming shows and 
an archive of past shows can 
be found at outlawradiolive.
ca, and anybody interested 
in what DJ Immortal is up to 
can also find the show on Fa-
cebook and Instagram. 
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Thursday of last week, I had just finished a 
night shift at my ‘other’ job.

I had to stop and get gas in Prescott on my 
way home.

While there, I bumped into (bumped while 
maintaining a healthy six-foot gap) 
a good friend of mine who had also 
just finished work and was getting 
gas.

My friend – we’ll call him Paul (as 
that is his name after all), lamented 
the fact that our last breakfast date 
before the pandemic hit had been 
cancelled. This was around nine months ago!

Paul has a Scottish background, a Sahara-
like dry wit, and the same attitude as me when 
it comes to being social. That attitude is very 
much ‘ah, there will be plenty of other oppor-
tunities to meet up’. Sadly, that hasn’t been the 
case – something we both expressed regret over. 

As we went our separate ways, I started to 
think about how I’ve taken time, and people, 
for granted. I’m lucky that I live with my best 
friend. We share the same values, similar inter-
ests, and I can honestly say that Kate is the fun-
niest person I’ve ever known.

However, this has a flipside. We both work 
hard. I work shifts. So the time we get together 
is something I guard closer than Connor Mc-
David guards the puck. This means that I’m apt 

to not make plans, or find an excuse to cancel 
them.

Paul is a funny guy. We have a lot of laughs 
when we get together and I miss him. But when 
he cancelled our last breakfast date, I was less 

than devastated - because I took for 
granted that another one was just 
around the corner. This, obviously, 
hasn’t proven to be the case.

It seems that only when the op-
portunity to do something is taken 
away from you, do you really miss 
it. With this thought in mind, on 

Sunday we called my parents.
My parents are both pushing 80 and live 

halfway across the world, so communicating 
is usually via email or a relayed message from 
one of my more tech-savvy siblings.

The absolute joy in their voices at the start 
and end (a promise was made to call again in 
a couple of weeks) really brought home what 
those 20 minutes meant to them.

Tomorrow isn’t guaranteed. Make the phone 
call. Send the text; even write the letter. Don’t 
look back and regret the missed opportunities.

******
Most of my column headlines are stolen 
from song lyrics or titles – this one is by 
a group called Madness. Give it a listen.

Another week of our new normal has 
dawned. Mine, in particular, broke with 
a little more sunshine.

As the weeks begin to blur into each 
other, I couldn’t tell you off the top of 
my head just how many weeks I’ve been 
in self-isolation, working from home. 
Maybe four. Maybe six. Maybe 40. Life 
has forged on and we make it work. The 
uncomfortable and unnatural so quickly 
become normal. It’s truly 
amazing to witness the 
adaptability of the hu-
man race under pressure.

Adaptability, that 
enormous feat, does not 
come without cost. As the 
weeks turn into months, 
the currency of change 
seems, for many of us, 
to be a blow to our mental health and 
wellbeing. Be it health or financial fears, 
desperate desires to see our COVID-es-
tranged loved ones, or any number of 
other factors – there’s no denying the 
very real toll this pandemic is taking 
both mentally and emotionally.

I’ve been lucky. I was able to set up a 
quiet home office without much stress, 
and our team has been able to come 
together (from very far apart) to com-
pletely reinvent the way we do things. I 
stay connected to family through mes-
sages and video calling, and my fiancée 
and I have finally been able to spend the 
amount of time together we’ve always 
mused about. I’ve stayed motivated for 
the most part, and would go so far as to 
say my work-life balance has never been 
better. I’ve been lucky.

Why then, was something quietly and 
slowly gnawing away inside my head, 
making each work day during the last 
two weeks a tiny bit more unpleasant 
than the last? I found my energy and 
drive starting to slip, and the idea of 
sitting down at my desk each morning 
started to fill me with the faintest shad-
ow of dread. 

This was a problem I intended to ad-
dress. As someone who has struggled 
with mental health my whole life, the 
signs and symptoms of depression and 
anxiety are old hat. And by last Wednes-
day, I was just about ready to dust that 
old hat off and wear it for the foreseeable 
future.

I realized that my problems started 
when I walked into my basement of-
fice each morning. In a back corner of 

our livingroom, the office was well set 
up and fully functional, but missing two 
vital elements:

1. With only one small window pro-
viding minimal sunlight and zilch in the 
way of a view, the office had begun to 
feel more like a dungeon than a zone of 
creativity. 

2. Without separation from the livin-
groom, the lines between my working 

area and my resting area 
had become uncomfort-
ably intertwined, making 
neither a peaceful space.

With this in mind, I 
weighed my available 
options, and made the 
choice to move my office 
upstairs. One of our gues-
trooms has an exterior 

wall made up almost entirely of a sliding 
door that opens up onto our front deck. 
By last week, my internal hunger for sun-
light drew me to the room in an almost 
animalistic way.

So, we spent the weekend doing min-
or renovations and cleaning out in our 
secondary upstairs guestroom. A room 
that had previously been more of an 
‘if I can’t see it, it doesn’t exist’ sort of 
guestroom (replace the word guest with 
junk and you’ll know what I’m getting at 
here). We took apart furniture and put it 
back together again. We moved trinkets 
and photos and files. The end result is a 
bright and beautiful office, and a now-
fully-functional back guestroom (and a 
trip to the dump). 

The release of stress from organizing 
my junk room was an unexpected bonus. 
Funny how we are so accustomed to liv-
ing with stress that we don’t always no-
tice it; or what’s causing it. But the true 
reward for our hard work was the feeling 
I had when I opened the door (yes, this 
office has a door!) to my office Monday 
morning. Motivation. Relief. Even ex-
citement. 

The screen door is ajar as I write this, I 
can feel the sunlight and hear the birds, 
and my dogs are lying comfortably in the 
morning rays. Peace.

Take care of yourselves, and do what 
you need to do for your own mental 
health, whether it be rearranging your 
house or taking a bath. And get some 
sunshine. We’re all just flowers, after all.

See you soon, South Grenville, 
Kate

We’re all just flowers, after all
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Tomorrow’s just another day?

And then the mind begins to wander.
I am not even sure how many weeks it has been 

now. 
Weeks, as I knew them, are no more. 
Fact of the matter is that, from my work-from-

home isolated lifestyle, days are kind of gone now 
too. Days used to have names like “Monday” and 
“Tuesday” and “Friday”. Now, with the exception 
of Deadline Day and Soup Day (formerly known as 
“Saturday”, and the day my mom makes a macaro-
ni soup lunch for the family), all the days seem the 
same.

 Now there is only “Day”.
Day after day after day.
To fill the void, I have begun to collect some no-

table COVID-19 conspiracy theories.
I am sure many of us have heard the rumour that 

the pandemic was not caused by bad bat-stew, but 
deliberately created and released as a test model of 
some newly developed chemical warfare. Dooms-
day weapon believers seem to be unsure of what 
country the virus was created by, but do seem to 
agree on China as ground zero.

Is it plausible that the pandemic is a diversion cre-
ated by the US government to distract the world 
from the state of leadership currently running for 
re-election south of our borders…kind of forcing 
the rest of us to focus on a lesser-of-two-evils situ-
ation?

Naturalists might be more inclined to believe that 
the current state of affairs is Mother Earth’s way of 
self-preservation, by creating a situation that lowers 
the planet’s population. 

Extremist might even go so far as to suggest that the 
tree-huggers themselves are the ones who released 
the virus; done so in an effort to force the world stay 
off the roads and out of the machines that pollute 
the air, in an attempt to drastically reduce the car-
bon emissions that are blamed for global warming.

Me?
 I’ll go with the only scenario that really makes 

sense. 
COVID-19 is a secret operation being perpetrated 

by the entire world’s governments, in order to keep 
us regular citizens inside while they work with the 
extra-terrestrials to set up secret alien headquarter 
locations across the globe.

See you on another day.

joe
www.joemartelle.com

Let the conspiracy 
theories begin
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I count myself as pretty lucky. So far no 
one I know has gotten sick. My fiancée, our 
dogs, and I have food and essentials (and by 
essentials I obviously mean toilet paper).

We didn’t panic. We don’t have vast stores 
of things in the house, but we have enough 
to get by for a couple of weeks. I would say 
we handled the pressure of the current crisis 
reasonably well.

Pressure is a funny thing. In the 
absence of sports, I’ve taken to 
watching sports documentaries. It’s 
been eye-opening to see the indi-
viduals and personalities behind the 
names and statistics. It has made 
me dislike the Australian team a lot 
less (I’m British – we do not like Australian 
sports teams!).

What fascinated me most was how much 
of their training dealt with how to cope with 
‘pressure’. By the time a sportsman reaches 
the heights of international competition, the 
skills are usually in place. A little fine-tuning 
here and there, but generally they are good 
at what they do. 

No one prepares them for the pressure of 
expectation. It comes from their fans, their 
teammates, and themselves. So often I’ve 

seen elite athletes make schoolboy errors at 
critical moments.  All due to the pressure of 
those moments.

It’s not just sports people who face pres-
sure. Everyone does almost every day. How 
we deal with it from person to person var-
ies massively. One person will buy what they 
need from a store; another will buy what 

they think they will need for 
weeks and weeks because they 
are worried the stores will run 
out.

I’ve seen so many stories of 
panic-buying – always reported 
negatively. What has gotten lost 
is a person behind that story. 

That person was reacting to pressure in the 
best way they were able to. 

It would be interesting to hear from these 
people as to why they ‘dropped the ball’ in 
this way; why they reacted how they did. I’m 
a pretty firm believer in the idea that there 
are very few genuinely bad people in the 
world. Maybe that’s naïve of me, but I think 
that pressure changes people. Some are 
calm, other not so much, but they all, in that 
moment, we all think we are doing the best 
we can, and that’s all any of us can do.

The world has changed in the last week. 
The schools are closed, possibly for the 
year, non-essential services are preparing 
for a temporary shutdown, and we are all 
living life at a (physical) distance.

The most dramatic and terrifying 
change that we have witnessed in the 
last week is the infection tally climb ever 
steadily upwards. Over 1,000 Canadians 
have now tested positive for COVID-19. 
These people could just 
as easily be our family, 
friends, coworkers, and 
neighbours. This world-
wide event has shot 
straight to the hearts and 
minds of all Canadians. We 
are all afraid, uncertain, 
and overwhelmed with the 
gravity of what is and what 
might be yet to come.

As I sat in my newly set up home of-
fice Monday morning, surrounded by my 
three newest colleagues (a Chihuahua, 
a Jack Russell, and an Olde English Bull-
dog cross), working free of usual distrac-
tions and at a rate of speed and efficiency 
double that of which I usually manage, it 
occurred to me that we all have unending 
opportunities in front of us throughout 
this pandemic.

In the past week, I have seen countless 
examples of people right here in our com-
munity taking advantage of these oppor-
tunities.

I have seen people seize the opportun-
ity to empty grocery store shelves and 
hoard for themselves. Yet, I have also seen 
people hosting events online to fundraise 
for the food bank, and I have seen people 
show up in these scary times to donate of 
what they have or volunteer at that food 
bank as well. I have seen people offer to 
pick up essential items and groceries for 
the elderly and those in self-isolation.

I have seen people tak-
ing advantage of our local 
hospital by stealing hand 
sanitizer. On the flip side, I 
have seen a local distillery 
change operation and start 
pumping out hand sani-
tizer (raising funds for the 
aforementioned food bank 
by doing it).

I have seen people taking the oppor-
tunity to feel sorry for themselves. I have 
seen people complaining of boredom. I 
have also seen communities come togeth-
er to take part in socially-distanced fun 
and activities. I have watched employees, 
employers, and families come together to 
make our new normal work to keep us all 
afloat.

As we all live in a state of limbo, the 
opportunities will be endless. One thing 
is certain however - we will always have 
more opportunities. Which will you seize?

See you soon, South Grenville, 
Kate

A time of opportunity
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Under pressure?

Day one:
It’s Sunday. Knowing we are going into a work-

from-home situation, Donna and I make the trip to 
town for our necessities of the groceries, gas and pre-
scriptions needed to keep our household as healthy 
as we can. I drop in the office to update my portion of 
the process on route to printing a paper. It is a quiet 
place to be. 

Later in the afternoon, the thermometer in our lit-
tle homemade greenhouse (without a heat source) 
is nearing 30 degrees in the bright sun. It feels like 
spring…makes one forget that the country in slowly 
shutting down.

Day two:
My first official work from home day. 
While I work from home often, it is great to be at 

home at the same time as my spouse is. I commit 
myself to visiting her desk as often as possible.

As I communicate with the graphics team, who 
are not as able to work remotely because the design 
equipment is specific to our office, I feel twinges of 
guilt (or maybe pride) that make me doubt the deci-
sion to hole up at home.  After a brief inner dialogue, 
I remind myself that the right thing to do is not al-
ways the easiest thing to do. I think a lot of Canadi-
ans are finding this out…as they struggle with not 
doing what they normally do. It would be so simple 
to just fire up the truck and head to town. One little 
visit can’t hurt. 

Right?
Wrong. 
Stay the hell home. As much as we think we are, we 

are not smarter than the government and the medi-
cal community. Please…just stay home. 

By mid-morning, I am finding out that Donna is 
considerably less than eager about company visiting 
her at her desk while she is working than I am.

Outside it is overcast. The greenhouse tempera-
ture, now not much above freezing, reminds me that 
spring (like this pandemic) is barely getting started. 

Day three
The ground is covered with snow as I head back 

into the office. 
Isolation is replaced with social distancing as my 

second family and I tap away at keyboards, print 
mock pages and practice our weekly rituals in an ef-
fort to make sure that the newspaper continues to 
reach the community. 

And then it is back home…isolated, hopeful and 
waiting for the sun to rise on another day.

joe
www.joemartelle.com

Self-isolation diary…
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Summer Company was an 
amazing experience that helped 
me financially, intellectually and 
relationally in preparing me to run 
my own small business. Many of the 
networks I developed, and skills 
I learned are still being applied today. 
For young entrepreneurs  
and business minded people,  
this is an opportunity you  
DO NOT want to miss out on!” 
Mitchell Beattie, past participant  
and owner of his own new  
promotional video company.

Get a JUMP on Starting Your Business 

APPLY ON-LINE at www.Ontario.ca/SummerCompany 
3 Market St. West
Suite 3A Brockville, Ontario 
613-342-8772 ext. 4471 
info@lgsbec.com 
lgsbec.com

Get a jump on startinG your business

apply on-line at www.ontario.ca/summercompany

What business owners need to know about the CEBA
To ensure that small 

businesses have access to 
the capital they need to 
see them through the cur-
rent challenges, the Gov-
ernment of Canada has 
launched the new Canada 
Emergency Business Ac-
count, which has been 
implemented by eligible 
financial institutions in 
cooperation with Export 
Development Canada 
(EDC).

This $25 billion pro-
gram provides interest-
free loans of up to $40,000 
to small businesses and 
not-for-profits, to help 
cover their operating costs 
during a period where 
their revenues have been 
temporarily reduced, due 

to the economic impacts 
of the COVID-19 virus.

This will better position 
them to quickly return to 
providing services to their 
communities and creating 
employment.

Repaying the balance of 
the loan on or before De-
cember 31, 2022 will result 
in loan forgiveness of 25 
percent (up to $10,000).

What are the eligibility 
requirements for CEBA?

•  The Borrower is a 
Canadian operating busi-
ness in operation as of 
March 1, 2020.

• The Borrower has a 
federal tax registration.

• The Borrower’s 
total employment in-
come paid in the 2019 

calendar year was be-
tween Cdn.$20,000 and 
Cdn.$1,500,000.

• The Borrower has an 
active business chequing/
operating account with 
the Lender, which is its pri-
mary financial institution. 
This account was opened 
on or prior to March 1, 
2020 and was not in arrears 
on existing borrowing fa-
cilities, if applicable, with 
the Lender by 90 days or 
more as at March 1, 2020.

• The Borrower has not 
previously used the Pro-
gram and will not apply 
for support under the Pro-
gram at any other financial 
institution.

• The Borrower ac-
knowledges its intention 

to continue to operate 
its business or to resume 
operations.

• The Borrower agrees to 
participate in post-fund-
ing surveys conducted by 
the Government of Can-
ada or any of its agents.

Are any borrowers ex-
cluded from CEBA?

Per the requirements of 
the Program, as set out by 
the Government of Can-
ada, the Borrower con-
firms that:

It is not a government 
organization or body, or 
an entity owned by a gov-
ernment organization or 
body;

1. It is not a union, 
charitable, religious or 
fraternal organization or 

entity owned by such an 
organization or if it is, it is 
a registered T2 or T3010 
corporation that generates 
a portion of its revenue 
from the sales of goods or 
services;

2. It is not an entity 
owned by individual(s) 
holding political office; 
and

3. It does not promote 
violence, incite hatred or 
discriminate on the basis 
of sex, gender, sexual 
orientation, race, ethnicity, 
religion, culture, region, 
education, age or mental 
or physical disability.

Are there any 
restrictions on how I can 

useCEBA funds?
The funds from this 

loan shall only be used 
by the Borrower to pay 
non-deferrable operating 
expenses of the Borrower 
including, without limita-
tion, payroll, rent, utilities, 
insurance, property tax 
and regularly scheduled 
debt service, and may not 
be used to fund any pay-
ments or expenses such as 
prepayment/refinancing 
of existing indebtedness, 
payments of dividends, 
distributions and increas-
es in management com-
pensation.

Small businesses and 
not-for-profits should 
contact their financial in-
stitution to apply for these 
loans.

“The customer 
doesn’t have to go to the 
dealer to get that hose,” 
he says. “We can make 
that hose up at a better 
rate.” 

Henry has been re-
pairing machines of all 
shapes and sizes since 
he was 16 years old, so 
he knows what  farmers 
and construction con-
tractors need and that 
sometimes they need 

it quickly. HW Supplies 
specializes in farm ma-
chinery and excavators, 
and providing their loyal 
customers the best ser-
vice they can is very im-
portant to the owners. If 
a customer needs some-
thing after hours, it’s not 
unusual for Henry or 
Brenda to make a special 
trip into the store. 

“We’ll open the doors 
and go and make that 

hose,” he says. 
There is no shortage 

of work at HW Supplies. 
The store and repair 
shop are both quite busy, 
and Henry is planning to 
put even more focus on 
the store in the future 
and on making sure he 
has all the hoses, fit-
tings, bolts, oil and sup-
plies that his customers 
depend on to keep their 
machines rolling.

HW continues from page 2

A picture of calm amid the chaos of Corona
By Veronica Burchell

The Front Porch Pro-
ject is bringing a little 
“normal” back into focus 
in these troubled times. 
What’s more common 
than trading pictures of 
your kids with relatives 
and friends?

Photographer Ashton 
Mayes is taking pictures 

of local people and post-
ing them on her website 
so family and friends can 
see their loved ones and 
neighbours are alright. 
It’s a way to “visit” them 
from the safe distance 
the internet provides.

“I’m a photographer, 
and people kept sending 
me messages about this 
idea, which originated 

in Boston,” she explains. 
“It seemed like a great 
idea and a way to help 
multiple people at one 
time.”

The project works like 
this: folks reach out to 
Mayes and make an ap-
pointment to have their 
photo taken on their 
front porch or a similar 
setting. She keeps her 

physical distance, using 
her camera equipment 
to get a nice close-up.

People can choose to 
have her post the photo 
on social media or have 
it emailed back to them. 
The cost of having this 
new-age portrait is then 
donated to the local 
food bank. Her web-
site provides the link to 

make the donation from 
the safety of the subject’s 
own home.

“Everybody wins,” 
says Mayes. “The people 
have minimal expos-
ure to me, and I keep 
my distance. Then they 
make a good-will dona-
tion to the food bank 
and families get to see 
that Mom and Dad or 

Grandma and Grandpa 
are still okay and smil-
ing.”

To make an appoint-
ment to be part of the 
Front Porch Project, 
contact Mayes through 
her Facebook page 
AmayesZing Photog-
raphy or email her at 
im.amayeszing@gmail.
com

613-925-4265   Fax: 613-925-3472
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Hardware store a vital member of rural community
By Veronica Burchell

SPENCERVILLE - 
Curbside service is no big 
deal - according to staff 
at Spencerville’s Home 
Hardware Store on Coun-
ty Road 21. It’s just a new 
way to make sure shop-
pers are taken care of.

Owner Mike 
MacNaughtan says 
he doesn’t mind “re-
inventing the wheel”. His 
love for this community 
means he will do what-
ever he has to when it 
comes to his customers. 
Running on a skeleton 
crew while trying to han-
dle a busy holiday week-
end didn’t seem to phase 
him.

“As of last January, 
we’ve been here for 25 
years,” he says, “This is 
more than just a hard-
ware store - it’s a place 
where shoppers become 
friends with us and with 
each other.” 

As of two weeks ago, 
it also became a place 
where people line up 
outside at six-foot inter-
vals and enter the store 
one at a time. Just inside 
the vestibule, there is a 
table blocking the inner 
doorway. But there is still 
a smile waiting for each 
shopper.

Unlike the big box 
stores in urban areas, no 
one here has to check 
and see if your items are 
in stock. No scanners are 
used to check with the 
warehouse - just dedi-
cated staff who know 

from memory how many 
of each item they have, 
where it’s kept, and the 
exact price.

“We are more like 
a general store,” says 
MacNaughtan, “and I 
don’t think that will ever 
change, no matter what 
disasters or diseases we 
endure. People in the 
rural area may not want 
to drive into the bigger 
towns to find something, 
so they check here first.”

During this past Sat-
urday afternoon’s pre-
Easter rush, bags were 
going out the door con-
taining everything from 
barbecue brushes, to 
potting soil, to sidewalk 
chalk for the kids. The 
season is ramping up for 
gardening supplies and 
seed sales, and there are 
always hand tools, clean-
ers, paints, and nuts and 
bolts to supply.

During one 20-minute 
interval, eight shoppers 
were lined up outside 
and all were in good 
spirits. Calling out to 
each other from behind 
masks, staying six feet 
apart they patiently wait-
ed their turn. Jokes were 
even made about getting 
a longer-than-normal 
chance to check out the 
wheelbarrows and bags 
of peat moss.

“Usually this is part of 
my rushing around on 
Saturdays. Now I have to 
slow down and it gives 
me the chance to really 
appreciate everything 
they have outside,” said 

one mother with two 
young children in tow.

MacNaughtan and 
staff are staying positive 
about the future. While 
they admit this pandem-
ic has been devastating 
for people, they continue 

to fight their own fears 
by coming in to work. 
Actually, they are find-
ing themselves more in-
volved with the customer 
than usual. With orders 
coming in simultaneous-
ly through email, text, 

phone, and in person, 
someone is constantly 
answering something.

“We consider our-
selves an essential ser-
vice in many ways,” he 
says. “I’m proud of the 
way the staff has stepped 

up and are making a per-
sonal contact with each 
customer. We are an-
swering their needs for 
service while keeping 
them safe, and while let-
ting them know we care,” 
he says.

New rules not curbing business: Spencerville Home Hardware employee Jason MacNaughtan stands next to his dad, 
owner Mike MacNaughtan, at the now-cordoned off entrance to the store. Staff member Vicki Peters stands behind to ring 
up curb-side sales while answering the phone and computer.                JOURNAL PHOTO/BURCHELL

Unsung heroes proud to work at Augusta transfer stations 
By Veronica Burchell

NORTH AUGUSTA - 
Vehicles may be limited 
to six at one time, but 
both Augusta transfer 
stations are still in busi-
ness during this pan-
demic.

“Recently our week-
days have seemed more 
like Saturdays when it 
comes to being busy,” 
says Karen Jones, an em-
ployee who alternates 
between both township 
transfer stations, the 
other being located in 
Maynard. 

It seems clear to her 
that with more people 
forced to stay at home, 
they are using their time 
productively to clean 
out their homes, garages 

and property. Employees 
have seen a big upswing 
in the amount of brush 
being brought to the 
dumps.

“People need some-
thing to do and we’ve 
had a few days where 
the weather cooperated 
beautifully for raking or 
cleaning out the garage,” 
says Jones.

Even though it is still 
business as usual, there 
are some new rules put 
in place since the arrival 
of COVID-19. Only six 
vehicles are allowed on 
site at once. Even those 
must park well away 
from each other. No con-
struction materials are 
being accepted because 
there is a fee for that and 
the employees are not 

accepting money right 
now. 

They aren’t set up for 
Interac or credit card 
and there is no facility to 
wash any cash.

“People have been 
really good about all this 
with almost no com-
plaints. But a lot of people 
bring their dogs along for 
the ride to the dump and 
the pets are noticing that 
we can’t hand out treats 
anymore,” says Jones.

One thing that hasn’t 
changed is the employ-
ees’ senses of humour. 
Easter decorations were 
strung along the gates 
and the personnel shed 
last Saturday and a 
cheerful Easter basket 
hung from the main sign. 
Employees at both sites 

enjoy decorating for all 
holidays as they crop up 
through the year. Usu-
ally there is even music 
piped over the site from a 
hidden radio.

“We are really trying 
to keep people’s spir-
its up. We have always 
considered ourselves an 
essential service - and 
especially now,” says 
Jones.

“What would hap-
pen if we weren’t here 
and all this garbage was 
building up in garages 
or backyards? It would 
be a breeding ground 
for bacteria and disease. 
Here we can look after it 
properly and do our part 
to keep everyone safe. 
I’m proud of that,” she 
says.

Grahame’s Bakery
The Family’s Choice

info@theliquorhutch.ca
www.theliquorhutch.ca 

Mobile 
bartending

Any size event!
613•802•8532

New Hours!!
Our regular business hours are 
Monday to Friday 7:00 AM to 5:00 PM

For all your metal needs

37 Grenfeld Cres. Ottawa, ON K2G 0G3
Phone:613-226-1102 Fax: 613-226-6097

email: info@louconmetal.com  www.louconmetal.com

Call or email for quotes - Curb side pickup available

Changes due 
to CoVId19: 
saturday serVICe 

 suspended 
offICe/warehouse 

Closed to the publIC

End of line workers still on the job: Cindy Purcell, an em-
ployee at Maynard’s Transfer Station #2 in North Au-
gusta, is still hard at work sorting recycling which might 
otherwise be building up in garages, yards and ditches. 
BUSiSNESS NEwS PHOTO/BURCHELL



The fall-out of 
COVID-19 is hitting the 
Leeds Grenville busi-
ness community hard, 
with 63% of businesses 
struggling and nearly 
12% not sure they will 
make it through the 
crisis. 

Over 470 business-
es from the region’s 
13 municipalities re-
sponded to the Leeds 
G re n v i l l e - T h o u s a n d 
Islands and Rideau 
Lakes COVID-19 Busi-
ness Survey launched 
by the region’s Busi-
ness Support Working 
Group. 

The survey took 
place from March 30 to 
April 3 and respondents 
represented the diverse 
economy of the region. 
The region’s number 
of small businesses is 
significant and 90% of 
those who responded 
to the survey were from 
operations with 20 or 
fewer employees. 

“We have strong 
entrepreneurial roots in 
the region with 30% of 
our survey respondents 
self-employed. Some 
of our businesses feel 
they are falling into the 

federal and provincial 
program gaps,” says 
Ann Weir, Economic 
Development Manager 
for the United Counties 
of Leeds and Grenville. 

Members of the Busi-
ness Support Working 
Group will be reach-
ing out to the 175 busi-
nesses that have re-
quested to be contacted 
over the next couple of 
weeks. Nearly 50% of 
survey respondents are 
not aware of what pro-
grams are available as 
they noted the lack of 
clarity on some of the 
government messaging.

The Working Group 
is composed of mem-
bers from all 13 munici-
palities, 7 Chambers of 
Commerce, 3 Employ-
ment Service Offices, 
4 Downtown Business 
Improvements Areas, 
2 Small Business En-
terprise Centres and 
3 Community Futures 
Development Corpora-
tions. The group con-
tinues to communicate 
on how, as a region, it 
can provide the best 
assistance possible to 
support businesses 
through this crisis. 

“Now, more than 
ever, our local business 
community needs us,” 
says Leeds Grenville 
Warden Pat Sayeau. 

“The Leeds Gren-
ville Mayors are work-
ing to ensure the needs 
of businesses in rural 
Eastern Ontario are 
heard as the province 

to starts their recovery 
plans.” 

“Today we can sup-
port our essential busi-
nesses that are open, 
by taking the time to 
understand their new 
operating procedures, 
be patient and give 
your encouragement,” 
says Warden Sayeau. 

As part of the re-
gion’s business recov-
ery steps, he suggests 
“to start thinking how 
you can support others 
when they reopen. It’s 
going to be a long road 
back for business and 
they will need every-
one’s support for years 
to come.” 

The Leeds-Grenville-
Thousand Islands and 
Rideau Lakes Busi-
ness COVID-19 Survey 
Report is available at 
www.investleedsgren-
v i l l e . c o m / c o v i d 1 9 
along with contact in-
formation for members 
of the Business Support 
Working Group.
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Let’s build your business together.
• Business loans up to $250,000
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Leeds Grenville businesses need community support for recovery

Running your small business from home –tips
By Wendy Onstein, 
Lead COnsuLtant 

and Manager

Leeds grenviLLe 
sMaLL Business 

enterprise Centre

I’ve often thought 
that I would love work-
ing from home, but 
the reality of this is 
different from what I 
expected. When our 
employer, the City of 
Brockville, decided to 
keep us safe by clos-
ing the building to the 
public and allowing us 
to work from home, it 
was all surreal.

The first week I was 
so unprepared and felt 
lost and unfamiliar. 
My routine was gone. 
There are so many dis-
tractions at home and 
things to be done - it 
was difficult to focus. 

The Leeds Grenville 
Small Business Cen-
tre is a team of three: 

Wendy Onstein, Jean-
ette Johnston, and 
Carol Hardy. Regular 
communication is es-
sential to us, so we 
started connecting on 
Zoom or Teams de-
pending on how long 
the meeting will be. 
Teams chat is a great 
tool for quick questions 
and bad hair days. One 
of our partners BizXcel 
reached out to us with 
webinars to help our 
clients; one of them 
was about coping with 
working at home. I 
found this information 
extremely helpful and 
was happy that I had 
already implemented 
some of the sugges-
tions. I’d like to share 
some of their advice 
about how we can be 
more productive, fo-
cused and connected. 

The first thing they 
suggested was exactly 
what I did. Set up a 

workstation in a sep-
arate space where you 
can be all on your own. 
Unfortunately, in my 
situation, there is not 
a door, but that is ok 
because no one else is 
home during the day.  
I purchased a chair to 
support my back and 
brought the monitor 
from work because the 
laptop was really caus-
ing strain on my eyes.   
I brought my salt light 
from the bedroom and 
my diffuser for my es-
sential oils - those are 
two things that bring 
me comfort. It is rec-
ommended that we set 
our office hours and 
break times and follow 
them; we are all used 
to routines, so it is sug-
gested we keep them 
at home too. Although 
my dress is much more 
casual, I am not in PJ’s 
or sweats – I don’t know 
about you, but how I 

dress affects how I feel. 
Daily “huddles” on 

Zoom or Teams helps 
us create schedules 
and goals to keep us fo-
cused and productive, 
but mostly connected.  
Working in chunks of 
times with breaks to 
stretch my body seems 
to help. 

Log out of social 
media and stay off the 
news – unless that’s 
what you do for a liv-
ing. Social media can 
be a huge time waster- 
you can lose hours! 

Cultivate the right 
attitude and focus on 
what you have control 
over, search for the 
positive, try to give joy 
and find joy. 

One of the things 
that I have found a 
challenge is the mo-
tivation to be active – it 
is so easy to sit. Make 
yourself go for a walk 
and get some fresh air. 

There are so many op-
tions online to do yoga, 
meditation or a work-
out. Many of our local 
businesses have moved 
their classes online – 
you can shoot them a 
donation if they are not 
already charging.

Our mental health 
is so important right 
now, so make the ef-
fort to be connected 
with your family, your 
friends – set up virtual 
coffee dates. If you are 
feeling lonely, it af-
fects your mental and 
physical health. 

The last piece of 
advice is to be kind; 
people are stressed 
right now, and you 
never know what’s go-
ing on in their life. 
A little kindness can 
make a huge difference 
in someone else’s day 
and your own. 

Please remember 
that although we are 

unable to see you in 
person, we are avail-
able via email and vir-
tually. You can reach 
Jeanette, Carol or my-
self at info@lgsbec.
com . 

Thank you to all the 
essential services who 
continue to operate so 
that we can get through 
this time. 

Thanks so much to 
BizXcel Inc for allowing 
me to share their con-
tent. If you found this 
interesting, you can 
view the webinar on 
our website at www.
lgsbec.com/training-
resources/ (look for 
Hustle and Heart: 
Home Edition).This 
workshop is free, as 
are some of the others. 
There is more great in-
formation for a nomin-
al fee as well.  Look for 
Managing Teams from 
Home and Managing 
Uncertainty.

If you can imagine it,  
we can print it!

Production Manager: David Flinn
Fax: 613-925-3472

Email:  dave@evansprinting.ca
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HOWARD

AND SONS      Since 1963

Septic Tank 
Service

Prompt Professional Service
We’re No. 1 in the No. 1 & 2 Business!
Fully Licensed and Insured
We Guarantee Satisfaction!
49 MAIN WEST LYN       613-342-6105

Portable Toilet 
Rentals

ofessiona

YEAR ROUND
 PUMPING

jessica@irvingmiller.ca
personalbrokersonline.com

623 Cty Rd. 2 Village Square Mall, Cardinal
267 King St. W., Prescott 

Jessica Elliott
Sales Executive

613
802-3143

   

Wage subsidy for employers: Canada’s COVID-19 response plan
Some businesses in 

Canada may be par-
ticularly hard-hit by 
the financial fallout of 
COVID-19. The Gov-
ernment of Canada has 
introduced a variety of 
measures to help individ-
ual Canadians and busi-
nesses facing hardship as 
a result of the COVID-19 
outbreak. 

These measures in-
clude two separate wage 
subsidy programs for 
employers. The Canada 
Emergency Wage Sub-
sidy (CEWS)1 provides 
both large and small em-
ployers with a subsidy 
that may be up to 75% of 
employee wages, to help 
employers to keep their 
workers when they have 
had a significant decline 
in revenues. 

The second program, 
the Temporary Wage 
Subsidy (TWS), is aimed 
at assisting small- and 
medium-sized employers 
with their payrolls. This 
report outlines the main 
features of each of these 
two subsidy programs. 
Canada Emergency Wage 
Subsidy (75%) The CEWS 
provides a subsidy to 
“enable employers to 
re-hire workers previ-
ously laid off, and to keep 
those who are already on 
payroll.” The benefit is 
equal to 75% of “eligible 
remuneration” paid by 
“eligible employers” from 
March 15, 2020 through 

June 6, 2020.
Eligible 

employers include:
 Individuals, taxable 

corporations, partner-
ships whose partners 
are eligible employers, 
non profit organizations, 
and registered charities. 
Public bodies, such as 
municipalities and local 
governments, Crown cor-
porations, public univer-
sities, colleges, schools 
and hospitals, do not 
qualify. 

Employers will have to 
attest that their monthly 
revenues have dropped 
by at least 15% in the 
month of March 2020 or 
30% in the month(s) April 
and/or May 2020.  In 
calculating the revenue 
drop, employers may 
choose to compare the 
revenues for the months 
of March, April, or May to 
revenues from either the: 

• Same month in 2019 
or

 • Average of January 
2020 and February 2020

For example, to claim 
the CEWS for wages paid 
to an employee during 
Period 1, the employer’s 
revenues in March 2020 
must be at least 15% lower 
than either the employer’s 
revenues in March 2019, 
or the average monthly 
revenues for January 2020 
and February 2020. When 
determining if there has 
been a decrease of at least 
15% for March 2020 and 

30% for April 2020 or May 
2020, revenue includes 
amounts from business 
carried on in Canada 
that is earned from arm’s-
length sources; however, 
extraordinary items and 
amounts on account of 
capital, such as the pro-
ceeds from the sale of 
capital assets, are exclud-
ed. 

When first applying 
for the CEWS, employers 
must choose either the 
cash or accrual method 
to calculate revenues 
and cannot combine 
the methods or change 
methods later. Once an 
employer qualifies for the 
CEWS for one period, the 
employer will automatic-
ally qualify for the next 
period. 

Special rules were 
also passed to address 
complex issues for cor-
porate groups, consoli-
dated entities, non-arm’s 
length entities and joint 
ventures. The legisla-
tion permits non-profits 
and charities to choose 
whether to include or ex-
clude government fund-
ing in their revenues for 
the revenue reduction 
test.
Amount of the subsidy:

The CEWS is equal 
to 75% of “eligible re-
muneration” paid be-
tween March 15 and 
June 6, 2020. Eligible re-
muneration may include 
salary, wages, and other 

remuneration but does 
not include items such as 
severance pay, employee 
stock option benefits or 
the personal use of the 
employer’s vehicle. To 
qualify, employees must 
not have been without 
remuneration for more 
than 14 consecutive days 
in the eligible period. 

The subsidy amount 
for a given employee on 
eligible remuneration 
paid between March 15 
and June 6, 2020 is the 
greater of: 

• 75% of the amount 
of remuneration paid, up 
to a maximum benefit of 
$847 per week ; and 

• The amount of re-
muneration paid, up to a 
maximum benefit of $847 
per week or 75% of the 
employee’s “baseline re-
muneration”, whichever 
is less.

For each employee, 
the baseline remunera-
tion is the average week-
ly remuneration paid 
between January 1 and 
March 15 inclusively, ex-
cluding any seven-day 
periods for which the 
employee did not receive 
remuneration. In other 
words, employers may be 
eligible for a subsidy of up 
to 75% of pre-crisis wages 
of existing employees, to 
a maximum of $847 per 
week for each employee. 
These employers are ex-
pected to “at least make 
best efforts” to maintain 

their existing employees’ 
pre-crisis employment 
earnings. 

Employers may also 
claim the CEWS for salar-
ies and wages paid to new 
employees. 

Example:
Suppose all the CEWS 

requirements are met 
and Lee had wages of 
$52,000 ($1,000 weekly) 
in 2019. Due to a decline 
in work, Lee’s wages are 
only $700 for the first 
week in April 2020. Lee’s 
employer would receive 
a CEWS subsidy of $700, 
calculated as the greater 
of: 

• $525, which is 75% of 
the $700 wages paid; and

 • $700, which is the 
lesser of the $700 wages 
paid and 75% of the 
$1,000 pre-crisis wages 
($750). Lee’s employer 
is expected to make its 
“best effort” to pay Lee an 
additional $300 ($1,000 
pre-crisis wages minus 
$700 wages paid), to top 
up Lee’s weekly wages to 
the pre-crisis level.

How to apply:
Eligible employers can 

calculate the amount that 
they may receive under 
the CEWS by inputting 
information into the 
CRA’s online calculator.  
Employers will be able 
to apply for the CEWS 
starting on April 27, 2020 
through the CRA’s My 
Business Account portal 
as well as a web-based 

application. 
Employers must keep 

records demonstrating 
their reduction in rev-
enues and remuneration 
paid to employees.

Refund for certain pay-
roll contributions:

Employers may be able 
to claim a 100% refund 
for employer-paid contri-
butions to Employment 
Insurance, the Canada 
Pension Plan, the Que-
bec Pension Plan, and the 
Quebec Parental Insur-
ance Plan. 

When an employer 
can claim the CEWS for 
an employee who is on 
leave (does not perform 
any work) with pay dur-
ing a week, a refund is 
available for 100% of the 
employer portion of con-
tributions to the plans for 
that employee. 

The employer cannot 
claim the refund for em-
ployees who are on leave 
with pay for only a por-
tion of a week. Although 
there is an $847 weekly 
limit on CEWS benefits 
for an employee, there 
is no limit on refunds of 
contributions. 

Employers are still 
required to continue to 
collect and remit both 
employer and employee 
contributions to each 
program as usual. Eligible 
employers would apply 
for a refund at the same 
time that they apply for 
the CEWS.

Pest control an essential partner of pandemic safety measures
By Veronica Burchell

DOMVILLE - If bea-
vers are blocking your 
back pond and causing 
flooding, or rats are in-
vading your barn, help is 
right around the corner.

Keith Fowler’s Can-
ucks Wildlife Services 
can banish those bea-
vers and help you get rid 
of other pests. Although 
he services all of East-
ern Ontario, his “Right 
Around the Corner” 
motto is especially ap-
plicable now.

“For health and safety 
reasons, we want people 
to know we have been 
deemed an essential ser-
vice,” says Fowler. “With 
more people at home 
right now, it’s important 
to keep your ‘safe’ space 
truly safe and pest free.”

“We are here to help 
anyone who is local as 
well as going long dis-
tance,” says Fowler, who 
grew up near Domville 
and still operates out 
of this village north of 
Prescott. “Right now we 
know money is tight, but 
we can work out some 
kind of deal - no mat-
ter what’s going on in 
the world no one should 
have to live with pests 
in their home or barn or 
business.”

Fowler says the num-

ber of calls he is current-
ly receiving is down, but 
because he is a one-man 
show, he is still busy. As 
a licensed operator in 
the Leeds and Grenville 
area, he often finds him-
self as far afield as Kings-
ton and Ottawa in the 
same day.

After working for a 
similar company for 
close to 20 years, he de-
cided to start his own 
business in 2017, the day 
his daughter was born. 
Just three years later, he 
and his wife have added 
another, separate busi-
ness devoted strictly to 
mouse control, while she 
works full time at Pres-
cott Animal Hospital. He 
had considered hiring 
another employee this 
summer, but that plan is 
now on hold.

“We are two people 
working in three essen-
tial services, so we don’t 
qualify for any of the 
relief benefits being of-
fered by the government 
right now,” he says. “So 
it’s keep working or give 
up our incomes.”

Fowler feels safe at 
his job and on the road 
because he has access 
to specially designed 
and regulated breathing 
masks.

Fowler worked hard 
and had to travel to the 

U.S. to get his Zoonotic 
Disease Certificate. Un-
fortunately, in Canada 
there is no licensing or 
regulations for Wildlife 
Control Operators, but 
Fowler hopes that this 
may change in the future. 

“Hopefully one day 
Canada will recognize 
wildlife control as a 
trade, making it manda-
tory to have this educa-
tion,” he said.

Fowler says that when 
working with animals 
and/or baits and traps, 
it’s only “good business” 
to be licensed and in-
sured. But safety is al-
ways his main priority.

 “I just want people to 
know we are still open 
and available; it doesn’t 
matter if it’s a small job 
or a big one. Right now, 
it’s vital to take control 
of your space and keep it 
safe.”

Critter control always essential: Keith Fowler of Domville takes a moment to relax and re-
group at a distance between pest-control calls. His company is considered an essential ser-
vice right now as the country fights disease and all possible sources of germ infestations. 

JOURNAL PHOTO/BURCHELL
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BERENDS 
AUTOMOTIVE

STAGECOACH AT BELMEADE ROAD
 4 KM NORTH OF HALLVILLE R.R. #4 Osgoode, ON K0A 2W0

MOTOR VEHICLE INSPECTION STATION 
• Custom Exhaust

• USED CAR SALES 
•COMPLETE AUTOMOTIVE REPAIRS

“If you’re satisfied, tell others; if you’re not, tell us.”

613-826-2304
JASON & ROBIN BERENDS

An ideal spot for trade shows or live entertainment.  
We can also design your space according to your needs 

whether it be a corporate set up or a personal party.  
PlAn your sPeciAl dAy With us.

Whether you are hosting a 
cocktail party, lunch 

meeting or planning your 
special day, our professional 
and experienced staff  is here 
to assist you in making every 

event a success!

Weddings
Business Meetings

Conventions
Conferences

Located across from
the Holiday Inn 

Express Brockville...
Lets Gather Together!

Check out our new 
corporate menu on 

www.amusebouchecaterers.com 
and our Wedding Package on 

www.brockvilleconventioncentre.com

7829 Kent Blvd.Brockville 

613-342-5888

7829 Kent Blvd. Brockville 613-342-5888

Brockville’s go-to venue for any type of event no matter 
the size-from 10 to 400 we can accommodate you

Weddings, Corporate events, 
Celebrations of life, training sessions, 

anniversary and birthday parties
Located across from the Holiday Inn Express Brockville...  

LEts GatHEr toGEtHEr!

customdecor.ca

3011 County Rd. 29 BRoCkville
613-342-8090 www.carpetone.com

www.customdecor.ca

Carpet • Laminate • VinyL • Hardwood
• CeramiC tiLe • area rugs 

• KitCHen/BatH reno’s and more

Riverfront 
Conference 
Facilities

613-659-2204
www.glenhouseresort.com     glenhse@1000islands.net

409 1000 Island Parkway, Lansdowne, ON

Groups of any size up to 200
Wide variety of meeting rooms & guest accommodations

Excellent value, service & location
Free wireless High Speed Internet

Onsite “Shipman’s” Island view dining room
Onsite Championship Golf “Smugglers Glen Golf Course

Oxford Station 
(613) 258-3445 • 888-342-7839

Suppliers of 
High Quality Crop Inputs

The Right People...
The Right Price...

The Right Place and Time

Eastern Ontario Distributors for  
Outback Field Guidance Systems

Harvex Agromart

Wireless Internet Access & Video Conferencing
abilities in a fully serviced relaxed setting

 
 

www.mcintoshcountryinn.com

RetReat ConfeRenCe 
& Meeting faCilities

“Where service is the 
Core of our Business”

1-(888)-229-2850
12495 County Rd. #2 East Morrisburg, Ontario

An excellent venue for: 
conferences, Business Meetings, 

trade Shows, Workshops, conventions 
Weddings, Symposium theatre...and more

www.northgrenville.ca

Lisa Kmiel, 
Event Coordinator 

lkmiel@northgrenville.on.ca
www.northgrenville.ca/retail.cfm

Please contact us to discuss how our facilities 
and services can make your event a success

613.258-9569 
x104

When it’s 
time to 
replace 

your garage 
doors, work 

with real 
experts!

GARAGA GARAGe dooRs, 
detAil-dRiven desiGn
When it’s time to replace your garage doors, 
work with real experts!

993 industrial Road, Prescott

613 925-4772

www.seawaydoors.com

GARAGA GARAGe dooRs, 
detAil-dRiven desiGn
When it’s time to replace your garage doors, 
work with real experts!

993 industrial Road, Prescott

613 925-4772

www.seawaydoors.com

GARAGA GARAGe dooRs, 
detAil-dRiven desiGn
When it’s time to replace your garage doors, 
work with real experts!

993 industrial Road, Prescott

613 925-4772

www.seawaydoors.com

993 Industrial Road, Prescott
613 925-4772 www.seawaydoors.com

GARAGA GARAGe dooRs, 
detAil-dRiven desiGn
When it’s time to replace your garage doors, 
work with real experts!

993 industrial Road, Prescott

613 925-4772

www.seawaydoors.com

Conference Centre

Home Living

Conference Centre

Automotive Conference Centre

Ticket Promotions

Garage doors

Agriculture

Conference Centre

info@scpromo.ca www.scpromo.ca
1-800-463-8232    ph: 613-498-2895

Wholesale Ticket 
& Bingo Supplier 

to Stores and Clubs 
Since 1995!

A Break Open Ticket Supplier 
Registered with the AGCO

Printing

If you can imagine it,  
we can print it!

Production Manager: David Flinn
Fax: 613-925-3472

Email:  dave@evansprinting.ca
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Ontario supporting frontline heroes of COVID-19 with pandemic pay

TORONTO — In recog-
nition of the dedication, 
long hours and increased 
risk of working to contain 
the COVID-19 outbreak, 
the Ontario government 
is providing frontline 
staff with a temporary 
pandemic payment.

This increase will 
provide four dollars per 
hour worked on top of 
existing hourly wages, re-
gardless of the qualified 
employee’s hourly wage. 
In addition, employees 
working over 100 hours 
per month would receive 
lump sum payments of 
$250 per month for each 
of the next four months. 

This means that eligible 
employees working an 
average of 40 hours per 
week would receive 
$3,560 in additional com-
pensation. Those eligible 
to receive the payment 
will be staff working in 
long-term care homes, 
retirement homes, emer-
gency shelters, sup-
portive housing, social 
services congregate care 
settings, corrections in-
stitutions and youth jus-
tice facilities, as well as 
those providing home 
and community care and 
some staff in hospitals.

The announcement 
was made today by Pre-
mier Doug Ford, Peter 

Bethlenfalvy, President 
of the Treasury Board, 
Christine Elliott, Deputy 
Premier and Minister of 
Health, and Dr. Merrilee 
Fullerton, Minister of 
Long-Term Care.

“During these dark 
days, the Ontario spir-
it continues to shine 
through with everyday 
acts of heroism, courage, 
and compassion by our 
frontline workers,” said 
Premier Ford. “These 
people put themselves 
in harm’s way to care for 
our sick and vulnerable 
citizens. I am truly grate-
ful, as are the people of 
Ontario, for their ser-
vice, and it’s time we give 

something back to those 
who sacrifice so much 
day in and day out.”

Staff providing front-
line clinical services, 
along with those pro-
viding support services, 
such as cleaning and 
meal preparation, will 
be eligible to receive the 
pandemic payment. The 
additional compensation 
is temporary and would 
begin flowing immedi-
ately and continue for 16 
weeks.

“The pandemic pay-
ment recognizes the vali-
ant efforts of our front-
line workers in the fight 
against COVID-19,” said 
Minister Bethlenfalvy. 

“These heroic workers 
are delivering critical 
services that support all 
Ontarians, including the 
most vulnerable mem-
bers of our communities, 
often putting themselves 
or their loved ones at risk. 
They are saving lives and 
we owe them an incred-
ible debt of gratitude.”

“It is vital that we re-
tain our frontline health 
care workers as we con-
tinue our fight to stop 
the spread of COVID-19,” 
said Christine Elliott, 
Deputy Premier and 
Minister of Health. “We 
are taking further actions 
to continue to ensure 
that our healthcare work-

ers are supported, and 
the health care sector 
maintains a safe staffing 
level, especially in places 
where it is needed the 
most.”

These measures build 
on steps the government 
has already taken to sup-
port frontline workers, 
including providing free 
emergency child care 
and securing necessary 
medical equipment and 
supplies. 

The Ontario govern-
ment remains commit-
ted to using every re-
source it has to support 
frontline workers as we 
work to stop the spread 
of COVID-19.

Government recognizes the dedication and sacrifice of frontline workers

Area garages are keeping essential wheels rolling
By Veronica Burchell

Not all essential servi-
ces are directly connect-
ed to health and social 
services. Some are in-
volved in the special sci-
ence of keeping the pedal 
to the metal.

Owners at West End 
Motors, King Edward 
Auto and Augusta Mo-
tors have been working 
with reduced staff since 
the beginning of the pan-
demic. They all agree 
people are more depend-
ent on their vehicles than 
ever. It is vitally import-
ant to ensure you can 
safely get to work, doc-
tor’s appointments, and 
the grocery store.

John Vanshie of Au-
gusta Motors is still on 
duty, alone, at his gar-
age and used-car lot on 
North Campbell Road in 
Augusta Township. He re-
ports a 70 percent drop in 
his business, but is still at 
work providing his own 
essential service.

“I think the downturn 
in business can be ac-
counted for due to mul-
tiple reasons,” he says. 
“Most people are obeying 
the rules and only com-
ing out for necessary er-
rands. Others are worried 
about money.”

“Also they might think 
garages are closed right 
now, but we have been 
on the government’s es-
sential service list since 
the beginning,” he adds.

Right now, Vanshie is 
keeping busy with the few 
people who do realize he 
is open. Changing snow 
tires out for seasonal sets 
is the most common re-
quest, followed by the 
usual array of vehicular 
problems such as brakes, 
batteries, general repairs 
and looking for a newer, 
more reliable vehicle.

Vanshie has had his car 
lot and repair shop in the 
same spot for 15 years; 
his duration added to his 
father’s - John Sr. - gives 
the business a 65-year 
heritage in the township. 

He says he has never seen 
any conditions quite like 
this, and neither did his 
dad.

In Prescott, repair gar-
ages and car-part suppli-
ers are still hard at work. 
Like Vanshie, the Woods 
family at West End Mo-
tors has also been in 
business for more than 
five decades, and are still 
going strong.

“This has always been 
a mom and pop busi-
ness and we’ve been here 
through everything those 
years have thrown at us,” 
says Alan Woods from 
his King Street West shop 
last week. “Sure, we’ve 
changed how we do some 
things right now - but 
we’re still here.”

His wife Linda agrees. 
“We have had to ask 
people to stay outside 
so we can do our part to 
keep everyone safe.”

She explains that one 
tactic they are using is 
having people drop their 
vehicles off outside, leav-
ing the keys in them. 
After the work is done, 
she calls and the client 
arranges for someone to 
give them a ride back to 
pick it up. 

“We’ve been around 
so long that most of our 
customers are people 
we know,” says son Keith 
Woods, the only employ-
ee working with Alan and 
Linda right now. “And 
we go nowhere - except 
home to sleep,” he adds 
with a smile. 

The auto parts deliv-
ery people who supply 
West End are dropping 
off their parcels outside 
the door, says Linda, who 
wipes all the packages 
down with Lysol wipes, 
wearing gloves all the 
time.

The people making 
those deliveries are also 
taking all necessary pre-
cautions. Dean Wart-
mann, store manager at 
King Edward Auto, says 
he is going out of his way 
to keep customers and 
staff safe.

“The actual store is 
locked right now but we 
are doing curbside deliv-
ery to garages and resi-
dential clients. Auto parts 
are still a necessity if you 
want to keep essential 
workers on the road,” 
says Wartmann.

He credits the slight 

increase in residential 
deliveries to the fact that 
more people are forced 
to be at home right now, 
and if they have “any 
mechanical ability at all it 
makes sense to do the re-
pairs yourself rather than 
taking it to a shop.”

“We are gloving up and 

wearing masks, which 
our customers really 
seem to appreciate,” he 
adds. “Business has been 
up and down, but this is 
still the usual time of year 
for repairs that people 
have put off all winter.”

“Everyone who has to 
go out to a health-related 

job has expressed their 
gratitude for us and for all 
the vehicle-related busi-
nesses which have re-
mained open. If you need 
new brakes, it doesn’t 
matter what’s going on 
here or in the rest of the 
world. You still need new 
brakes,” says Wartmann.

Gearing up against COVID: garages and auto part suppliers in South Grenville and area have been deemed essential ser-
vice workers. Many are still at work with new and different challenges, like John Vanshie Jr. of Augusta Motors on North 
Campbell Road.   JOURNAL PHOTO/BURCHELL
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Local cider producer losing his livelihood due to pandemic
By Veronica Burchell

SPENCERVILLE - A 
previously-thriving local 
business may go under 
if an archaic law isn’t 
changed soon.

The ‘Five-Acre Rule’ 
prohibits Pete Rainville 
from retailing his alco-
holic apple cider from his 
home, even though he is 
a licensed supplier who 
buys his raw product 
from Ontario orchards. 
His Flying Canoe Hard 
Cider is sold throughout 
Ontario. It is made with 
offsite ingredients, but 
because of closures he 
now has to retail it from 
home and the rule won’t 
let him.

He has been lobbying 
for a change to this rule 
for the last three years, 
but with recent busi-
ness changes due to the 
COVID crisis, he finds 
himself with a huge stock-
pile ready to go and only a 
few outlets able to accept 
it. And because of layoffs 
within his company, he is 

doing it all himself - mak-
ing it, canning it, sanitiz-
ing it and delivering it.

“We’ve just seen how 
quickly the government 
can change a law,” said 
Rainville on Monday from 
his Spencerville home, 
referring to the changes 
to Regulation 719 which 
means as of last week res-
taurants can now deliver 
alcoholic beverages with 
takeout orders. “If they 
can change that virtually 
overnight why can’t some-
one make it possible for 
me to do what I need to do 
to save my business?”

There isn’t a lot of infor-
mation on the books about 
the rule/bylaw which is 
holding him back. But it 
is definitely there. It may 
have originated close to 
100 years ago during Pro-
hibition. It basically states 
that unless you have five 
acres on which to grow 
your product - you can’t 
sell it from your home. It 
was thought at the time it 
would protect Ontario or-
chards from being put out 

of business by everyone 
selling cider ‘out the back 
door’ of their home.

He argues that it simply 
does not apply in today’s 
market. He deals exclu-
sively with one Ontario 
grower, thereby helping 
that orchard survive just 
as the rule intends.

Rainville himself is fa-
cing hundreds of thou-
sands of dollars in lost 
revenue, which will also 
affect the orchard owner. 
Bar closures and cancel-
lations of large public 
events in Ottawa will have 
a huge effect on his bot-
tom line.

It’s a catch-22, not just 
for him but for the On-
tario government as well: 
for every can of cider the 
LCBO sells at $3.45 each, 
48 percent of that goes 
back to government. It 
leaves him 52 percent 
(roughly $1.79 per can) to 
run a business, pay em-
ployees and support his 
family. And of that $1.79, 
another 20 percent is what 
he pays out in business 

taxes.
“I can’t say often 

enough that it’s not 
about profit. If the gov-
ernment lets me sell my 
product then 48 per cent 
of every dollar goes back 
to them to pay for life-
saving masks and res-
pirators right now. But 
I can’t help them if they 
don’t help me.”

At 52, Rainville has 
been working since he 
was a teenager and finds 
himself applying for un-
employment insurance 
for the first time in his life. 
But he is not alone any 
longer - a Facebook post 
about his plight caught 
the eye of many and 
started a groundswell 
movement of letters and 
pleas to the Alcohol and 
Gaming Commission on 
his behalf.

On Monday he wrote 
to both Doug Ford and 
the president of AGCO 
but has yet to hear back. 
Leeds and Grenville MPP 
Steve Clark was in touch 
20 minutes after seeing 

the story on Facebook. 
Edwardsburgh  Cardinal 
Mayor Pat Sayeau and 
Deputy Mayor Tory Des-
champs are also con-
tacting officials to see 
what can be done.

“I’m very thankful to 
have this kind of support 
- I’ve been fighting on 
my own for three years,” 
he says. “We moved to 
Spencerville from Bar-
rhaven because we both 
grew up in small towns 
and knew how wonder-
ful they are.”

The apple cider con-
nection played a big role 
in bringing this family to 
Spencerville. They had 
looked at other houses 
South Grenville, but his 
wife Melissa noticed 
the large stone house 
across the road was for 
sale while sitting in Lit-
tle Sisterz having a cof-
fee with the owner. Only 
after making an offer did 
they find out it was the 
house built by the great-
grandson of John Mac-
Intosh, who founded the 

original MacIntosh Or-
chards in Dundela.

That’s where they had 
already been purchasing 
their apples for the cider. 
It seemed a coincidence 
too big to turn their 
backs on, and the village 
has welcomed the family 
wholeheartedly. Pete is a 
volunteer firefighter and 
they try to give seven 
percent of their profit to 
local charities. Their two 
sons attend school local-
ly and the entire family 
has made many friends.

Pete Rainville doesn’t 
know what the next step 
is other than to wait and 
see if the rule can be re-
visited or set aside. Even 
with local and provincial 
politicians on the band-
wagon he has no idea 
how long that could take. 
He understands these 
are busy times with other 
priorities, but feels that 
Ontario small businesses 
shouldn’t fall through the 
cracks.

“It’s a waiting game 
now,” he says.
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As part of the collective efforts to curb the spread of the COVID-19 virus and to protect the health and safety of court users, justice system participants, and members 
of the public, the Ontario Court of Justice is limiting access to courthouses.

People should not attend Ontario Court of Justice courthouses unless they fall within one of 
the exceptions identified below.

Urgent criminal and family matters: As of March 28, 2020, all urgent criminal and all urgent family 
proceedings will be conducted by telephone and/or video conferencing, unless otherwise ordered by a 
judicial official. Attendance in courtrooms for those matters will be restricted to the judicial official and 
essential court staff, unless a judicial official orders otherwise.

Urgent and/or essential criminal intake court: For urgent and/or essential criminal intake court 
functions, attendance in courtrooms will be controlled.

Filing urgent court documents: Court documents for urgent matters can now be filed by email. 
If you are unable to submit an urgent filing in a criminal or family matter by email, please contact your 
local courthouse by email, or telephone or by attending at your local courthouse.  The addresses and 
phone numbers of all Ontario Court of Justice courthouses are posted on the Ministry of the Attorney 
General website. 

Physical distancing mea-
sures will be strictly en-
forced in the courtrooms and 
throughout the courthouse.

If you have a criminal or 
a family court appearance 
scheduled in the Ontario 
Court of Justice between 
March 16, 2020 and May 29, 
2020, other than an urgent 
matter, your matter will be 
adjourned — without you 
being present — to another 
date 8 to 12 weeks away.

Content provided by Clinton H. Culic of Fitzpatrick & Culic.

 Ontario court proceedings during COVID-19 
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